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THIS  YEAR.WE'RE 
REALLY  GOING  TO  RUB  IT  IN. 


Deep  Heat  Rub, Spray  and  Lotion. 


The  choice  is 
Ransom . . .  naturally 


Fucus  vesiculosus 
(Seaweed  or  bladderwrack) 
Bladderwrack  is  a  seaweed  found  on  the  coast  of  Great 
Britain.  It  has  uses  in  medicine,  as  a  fertilizer,  and  also 
as  a  manufacturing  source  of  potassium,  soda  oriodine. 
In  medicine,  bladderwrack  and  its  preparations  have 
been  used  to  treat  obesity,  peptic  ulcer  and  con- 
stipation. 


For  nearly  1 50  years  William  Ransom  &  Son  have 
specialised  in  medicinal  manufacture  from  natural 
raw  materials  and  no-one  knows  the  business  better. 

Ransoms  are  known  worldwide  for  their  complete 
manufacturing  service  which  includes  Galenicals, 
Liquid  Formulae  Generic  Medicines,  Medicinal  and 
Oleo  Resins,  Concentrated  Extracts  and  Chloro- 
phylls. The  extensive  range  includes  more  than 
700  products. 

In  particular,  their  international  reputation  for  the 
extraction  of  products  of  vegetable  origin  is  the 
envy  of  much  larger  companies  in  the  pharmaceuti- 
cal, food,  herbal  and  cosmetic  industries.  The 
technical  and  scientific  experience  accumulated 
over  nearly  a  century  and  a  half  of  production  has 
led  to  the  company's  widely  acknowledged  contri- 
bution to  plant  extraction  and  analytical  techniques. 

Still  a  totally  independent  company,  the  concern 
of  William  Ransom  &  Son  is  to  combine  the 
traditional  values  of  quality,  service  and  personal 
attention  with  modern  stringent  Quality  Control. 


Confidential  Manfacturing  Service 

Ransom's  enviable  reputation  is  now  being  utilised 
through  their  confidential  manufacturing  service  to 
an  increasing  number  of  companies. 

The  Hitchin  factory,  equipped  with  the  very  latest 
filling  and  packaging  equipment,  enables  Ransoms 
to  meet  most  requirements  for  liquid  preparations. 


These  may  be  manufactured  to  official  standards 
or  to  customers'  specifications  and  packed  in 
bottles  over  a  wide  volume  range. 

For  any  liquid  product  at  the  development  stage, 
or  any  established  product  which  could  be  made 
and/or  bottled  using  more  up-to-date  methods, 

the  name  is  Ransom  .  .  .  naturally 


William  Ransom  and  Son  pic 

Pharmaceutical  Manufacturers,  ~*^'>r^j|fcSS 
Bancroft,  Hitchin,  Hertfordshire  SG5  1LY,  England. 
Telephone:  Hitchin  (0462)  4575/7,  Telegrams:  Ransoms  Chemists,  Hitchin,  Telex:  825631 
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Winning  formula 


The  lofty  goings  on  at  the  European 
Proprietary  Association  meeeting  in 
Stockholm  last  week  must  seem  totally 
divorced  from  the  problems  and  needs  of 
the  average  pharmacist  in  the  High  Street. 
Most  of  the  industrialists,  academics  and 
legislators  whose  names  fill  the 
conference  programme  have  probably 
never  worked  in  a  pharmacy  in  their  life. 

Yet  the  occasion  provides  an 
opportunity  to  step  back  and  look  at  the 
way  things  are  shaping  for  the  future. 
Trends  in  health  care  in  other  countries 
are  reflected  in  our  own,  and  the 
conference,  on  "Future  health  care  and 
the  role  of  self  medication,"  showed  this. 

The  growing  pressure  throughout 
Europe  to  make  suitable  prescription 
items  available  over  the  counter  resulted 
from  moves  in  the  United  States.  We  now 
see  1  per  cent  topical  hydrocortisone 
becoming  available  in  Sweden  by  the  end 
of  the  year.  Nearer  to  home  the  final  word 
is  awaited  on  Boots'  application  to  make 
ibuprofen  available  OTC.  And  of  course 
Imodium  has  already  passed  this  hurdle. 

Consumer  awareness  on  health 
matters  is  increasing  by  leaps  and  bounds, 
and  with  it  their  demand  for  knowledge. 
The  United  States  Pharmacopeial 
Convention  recently  published  an 
updated  version  of  their  consumer  guide 
to  the  most  commonly  used  prescription 
and  OTC  medicines,  "About  your 
medicines."  OTC  medicines  are  also 
covered  in  the  new  "Health  Care 
Manual"  (MTP  Press)  shortly  to  be  made 
available  to  the  public  in  Britain.  Top  of 
the  best  sellers  list  in  Sweden  at  the 
moment  is  a  collaborative  effort  between 
the  pharmaceutical  industry  and  the 
health  authorities,  to  a  medicines  guide 
called  "Patient-Fass." 

So  what?  Still  rather  a  long  way  from 
the  shop  floor,  isn't  it?  But  self 
medication  seems  to  have  a  winning 
formula.  Mr  A.  Jamison,  AESGP 
president,  summed  it  up  nicely  in  his 


opening  address:  "By  ensuring  a 
legislative  environment  favourable  to 
OTC  medicines  and  by  broadening  the 
base  of  substances  available  for  OTC  sale, 
governments  will  not  only  meet  the 
growing  desires  of  an  independence- 
seeking  public  but  also  reduce  the 
financial  burden  to  the  State  of  presently 
escalating  health  costs;  surely  a  unique 
coincidence  of  interests  whereby  everyone 
benefits  —  industry,  government, 
doctors,  pharmacists  and,  most 
importantly,  the  consumer  we  all  serve." 

The  pharmacist,  seeking  to  promote 
himself  as  an  adviser  on  health  matters 
and  the  principal  source  of  OTC 
medication,  is  in  a  key  position  here. 

The  speakers  at  the  conference  were 
confident  of  the  increasing  role  the  public 
would  play  in  the  health  care  system,  and 
the  administrators  present,  such  as  Mr 
Hale  from  the  Medicines  Division  at  the 
DHSS,  indicated  the  movement  is  not 
being  ignored  by  government.  So  we  have 
a  situation  where  the  academics  have 
charted  a  change  in  public  attitude,  an 
industry  is  eager  to  exploit  it,  and  a 
government  is  prepared  to  act,  although 
cautiously. 

A  movement  like  this  has  huge  inertia, 
but  enormous  momentum  once  moving. 
It  is  a  concept  the  pharmacist  has  already 
put  money  on  in  the  form  of  the  NPA 
advertising  campaign,  and  one  any  self- 
respecting  community  pharmacist  has 
been  pursuing  for  years. 

But  no  one  actually  stood  up  at  the 
conference  and  said  that  the  pharmacy 
was  the  ideal  —  or  indeed  the  only  place 
—  to  make  self  medication  and  health 
care  advice  available  to  the  public. 
Perhaps  this  was  implicitly  understood  by 
everyone,  or  perhaps  it  should  be  taken  as 
a  warning  that  the  future  the  pharmacist 
envisages  for  himself  is  not  seen  by 
others.  While  local  issues  are  important 
they  should  not  be  allowed  to  obscure 
long  term  objectives.  Basic  practice 
allowances  and  logos  will  be  long  dead, 
and  the  profession  with  them,  if  we  do  not 
consider  its  future. 
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THIS  WEEK'S  NEWS 


Society's  fees  up  by 
6.5pc  except  over  70s 


A  slide  from  the  "You  and  your 
chemist"  tape-slide  programme 
available  to  consumer  and  women 's 
groups  on  free  loan  through 
pharmacists  from  Pharmaceutical 
Services  Negotiating  Committee.  This 
week  PSNC  held  a  Press  conference  to 
promote  the  programme  and  its 
message  —  that  of  the  pharmacist  as  a 
highly  trained  adviser  on  minor  health 
problems,  accessible  in  a  variety  of 
shopping  places  during  business 
hours,  five-and-a-half  or  six  days  a 
week.  The  intention  is  that  the  film  is 
shown  by  a  local  pharmacist  able  to 
provide  additional  commentary. 
Distribution  by  PSNC,  59  Buckingham 
Street,  Aylesbury  H P20 2PJ 


The  Pharmaceutical  Society  is  to  seek  the 
Privy  Council's  approval  for  a  general 
increase  in  the  statutory  fees,  with  effect 
from  January  1,  1984,  of  about  6.5  per 
cent.  The  fee  for  those  aged  70  and  over 
will,  however,  remain  unchanged. 

The  fee  to  be  paid  by  new  members, 
'  mainly  preregistration  graduates,  is  being 
reduced  to  about  two-thirds  the  full  fee. 
For  some  years  the  full  fee  has  been 
payable  whatever  the  time  of  year  that 
registration  has  taken  place.  The  fee  for 
restoration  to  the  Register  is  being 
increased  substantially  as  a  deterrent  to 
late  payers. 

Normally  the  restoration  fee  is  waived 
for  members  returning  to  the  Register 
after  a  period  of  retirement  that  has  been 
notified  to  the  secretary  and  registrar. 

At  this  month's  Council  meeting  the 
Finance  and  General  Purposes  Committee 
recommended  that  the  full  fee  for 
members  should  be  increased  from  £64  to 
£68  and  the  premises  retention  fee  from 
£40  to  £43,  with  most  other  statutory  fees 
being  increased  by  a  similar  proportion. 
The  fee  for  members  aged  70  and  over 

Rep  offers  GP 
£100  to  prescribe 


Up  to  £100  was  offered  to  a  doctor  for 
prescribing  a  new  drug  by  a  drug 
company  representative,  according  to  a 
letter  in  the  British  Medical  Journal  last 
week. 

A  few  claims  were  made  about  the 
product's  benefit  and  £10  offered  for  each 
form  completed  describing  the  drug's 
effects  on  patients. 

The  representative  told  the  doctor  that 
40  GPs  had  earned  themselves  £100  and 
named  the  consultant  who  was 
supervising  the  trial  —  "which  is  clearly 
valueless,  and  it  seems  a  straightforward 
bribe  to  put  patients  on  the  drug,"  says 
the  doctor. 

"Some  GPs  are  now  giving  the 
appearance  that  their  discipline  is  riddled 
with  corruption  and  if  the  public  knew 
that  a  small  section  of  doctors  were  being 
paid  to  prescribe  rather  than  benefit  the 
patient's  health  our  image  would  rapidly 
look  bleak." 

A  spokesman  for  the  Association  of 
the  British  Pharmaceutical  Industry  told 
C&D  that  on  the  face  of  it  the  doctor  is 
alleging  a  possible  breach  of  the 
industry's  code  of  marketing  ethics  and 


would  remain  at  £4.  The  Committee  also 
recommended  that  the  fee  for  newly 
qualified  pharmacists  should  be  only  £46, 
instead  of  £68,  and  that  the  cost  should  be 
offset  by  an  increase  in  the  full  fee  for 
members  to  £69  instead  of  £68. 

Contribution  recognised 

When  the  recommendations  were 
considered  at  the  Council  meeting  Mr  J. 
Balmford  suggested  that  the  fees  for  those 
aged  70  and  over  should  be  increased 
from  £4  to  £5.  He  said  that  the  cost  of 
sending  them  the  Society's  journal  was 
£16.  The  registration  fee  for  the  over  70s 
had  gone  up  from  £2  2s  to  £4  in  20  years, 
whereas  the  fee  for  ordinary  members  had 
gone  up  from  £5  5s  to  £69.  Seconding  the 
amendment,  Mrs  Rawlings  said  she 
though  the  over  70s  fee  should  be 
increased  to  at  least  £10. 

Mr  B.  Silverman  said  that  the 
pharmacists  concerned  had  made  their 
contribution  to  the  profession,  not  only  in 
working  life  but  in  subscriptions  and 
retention  fees,  and  that  should  be 
recognised.  The  amendment  was  lost. 

should  be  invited  to  make  a  formal 
complaint  to  the  code  or  marketing 
practice  committee;  the  matter  would 
then  be  investigated. 

The  ABPI  points  out  that  if  a  clinical 
trial  is  not  genuine,  then  no  payment  may 
be  made  for  prescribing. 

GP  trials  covered  by  the  code  of 
practice  for  assessment  of  licensed 
medical  products  in  general  practice 
(C&D  April  23,  p709)  allows  for  "fees 
realistically  related  to  remuneration  for 
comparable  professional  work  and  must 
be  commensurate  with  time  expended,  the 
complexity  of  assessment  necessary,  and 
degree  of  expertise  required  of  the 
investigator." 

New  image  within 
pharmacy  for  PATA? 

The  Proprietary  Articles  Trade 
Association  needs  a  new  image  within 
pharmacy. 

That  message  was  brought  to  the 
annual  meeting  by  the  president, Mr 
Raymond  Bellm,  who  said  that  many 
newcomers  to  all  sections  of  the 
profession  were  unaware  of  the  role 
PATA  plays  in  the  interests  of  the 
industry. 

However,  the  Association's  finances 


would  have  to  improve  for  progress  to  be 
made  —  Mr  Bellm  believed  PATA  would 
have  no  difficulty  in  proving  its  worth. 
Reminding  pharmacists  of  the  need  to 
keep  the  Association  informed  of  all  cases 
of  price  cutting  in  their  own  areas,  the 
president  noted  that  between  January  1 
and  April  30  prices  had  been  adjusted  in 
62  out  of  the  97  cases  reported;  the 
remainder  were  still  being  pursued. 

The  following  vice-presidents  were 
elected:  Manufacturers'  section  Mr  L.J. 
Godfrey  (E.C.  De  Witt  &  Co  Ltd), 
Wholesale  section  Mr  P.M.  Worling 
(Vestric  Ltd),  Retail  section  Mr  C.N. 
Bedford  MPS. 


'Silver'  tongued  PR 

Charter  silver  medallist  Mr  Fred  Reynolds 
managed  a  public  relations  coup  in  a 
recent  interview  published  in  the 
Birmingham  Evening  Mail. 

In  a  20in  long  article  he  managed  to 
promote  the  profession  as  "advisers  to 
whom  everyone  can  turn  to  for  guidance 
and  advice." 
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Council  gives 
logo  go-ahead 

The  Pharmaceutical  Society's  Council  has 
decided  to  proceed  with  a  proposal  for  a 
corporate  identity  symbol  for  pharmacy, 
provided  that  it  can  be  registered  as  a 
trade  mark  or  otherwise  protected  so  its 
use  can  be  restricted  to  pharmacies.  The 
symbol  would  be  available  to  all 
pharmacies,  Council  having  rejected 
selective  use  as  a  mark  of  excellence. 

Council  agreed  at  this  month's 
meeting  that  the  symbol  should  be 
available  for  use  in  pharmacies  on 
medicines  labels,  letter  heads  and 
dispensing  bags  only.  The  symbol  will 
also  be  made  available  for  use  on 
pharmacist's  identification  badges,  but 
will  not  be  used  by  the  Society  on  its 
buildings,  stationery,  publications, 
vehicles,  staff  uniforms,  advertisements, 
or  for  other  communication  functions. 

The  Society's  branch  representatives 
meeting  last  month  (C&DMay  28,  plOOl) 
carried  a  motion  that  expenditure  of 
£12,000  on  a  logo  design  was  excessive 
and  to  be  deplored.  However,  the  amount 
to  be  spent  was  not  discussed  at  the 
Council  meeting. 


RPA  hold  'post 
Clothier'  conference 

The  Rural  Pharmacists  Association  is  to 
hold  a  "post  Clothier"  policy  making 
conference  on  July  9-10  at  Nantwich, 
Cheshire.  Some  modification  of  the 
council  structure  is  anticipated  following 
the  annual  meeting  and  election  of 
officers. 

Chairman  Mr  Mervyn  Madge  —  who 
was  elected  last  year  for  a  three  year  term 
—  said  subjects  for  discussion  would  be 
the  use  of  the  returned  Tenterden  fund 
monies;  personal  administration  of 
medicines  by  general  practitioners  and 
their  ability  to  dispense  for  temporary 
residents  in  urban  areas,  and  the  rural 
pharmacy  situation  after  Clothier. 

Speakers  from  the  Association  of  the 
British  Pharmaceutical  Industry,  the 
Pharmaceutical  Society  and  the 
Community  Health  Council  have  been 
invited  but  have  yet  to  confirm 
attendance.  There  will  be  a  small 
exhibition  of  computers. 

The  weekend  conference  at  the 
Alvaston  Hall  Hotel,  Middlewich  Road, 
Nantwich,  Cheshire  begins  with  dinner  on 
July  9  at  8pm.  Sunday's  programme  starts 
at  10am.  Fees  for  the  full  weekend  are  £31 
for  single  room,  dinner  on  July  9  and 
breakfast,  coffee  and  lunch  on  July  10 
(£25  for  shared  double  room).  People 
attending  on  Sunday  only  will  pay  £5.50 
for  conference  fee  and  lunch.  Bookings 
through  Mr  D.W.  Hoyle,  The  Pharmacy, 
Fountain  Square,  Tideswell,  Buxton, 
Derbyshire  tel  0298  871249. 


n|,mp:  cwemist 


& 


"Put  it  back,  Joe.  I  didn't  get  in. " 

Pharmacists  fail 
to  become  MPs 

None  of  the  community  pharmacists 
standing  in  the  general  election  last  week 
was  successful. 

However  Mr  Eric  Fairbrother,  a 
candidate  for  the  Social  Democratic  Party 
in  Blackburn,  was  pleased  to  gain  8, 174 
votes  —  double  the  SDP's  total  at  the  last 
election.  The  seat  was  held  by  Labour's 
Jack  Straw  with  25,400  votes  and  the 
Conservative  candidate  gained  22,345. 

Three-week  campaign 

A  Boots  manager  in  Blackpool,  Mr 
Fairbrother  took  three  weeks  off  for  the 
campaign.  "It  was  tremendously  hard 
work  but  extremely  stimulating,"  he  told 
C&D.  "Having  fought  one  of  the  hardest 
seats,  it  has  taught  me  a  great  deal  and 
I've  now  got  a  real  taste  for  politics! "  He 
added  that  he  hoped  it  would  only  be  a 
matter  of  time  before  he  entered 
Parliament. 

Two  Welsh  pharmacists  standing  for 


Plaid  Cymru  lost  their  deposits.  Mr 
Geraint  Davies,  who  has  a  business  in 
Treherbert  and  one  in  Treorchy,  Mid 
Glamorgan,  was  standing  in  the  Rhondda 
and  gained  4,845  votes  —  a  20  per  cent 
improvement  over  the  party's  1979  result. 
He  was  beaten  by  the  Labour  (29,448)  and 
SDP  candidates  (8,074)  but  received  more 
votes  than  the  Conservative  and 
Communist  party  candidates. 

A  few  weeks  before  the  general 
election,  Mr  Davies  was  elected  a  local 
councillor  so  he  has  been  campaigning  for 
the  past  seven  weeks  and  says  "I  am  now 
knocking  on  doors  in  my  sleep." 

Mr  Clive  Reid,  who  has  a  pharmacy  in 
Morriston,  Swansea,  contested  Swansea 
East  where  the  Labour  majority  was  over 
13,500.  Mr  Reid  gained  1,530  votes.  He 
enjoyed  the  experience  but  was  exhausted 
after  working  till  6pm  in  his  pharmacy 
then  canvassing  every  night  for  three 
weeks. 

The  Pharmaceutical  Society's  two 
Parliamentary  advisers,  Mr  John 
Hannam  (Conservative,  Exeter)  and  Mr 
Gordon  Oakes  (Labour,  Halton),  were 
both  re-elected. 


Special  agencies? 

Many  agency  cosmetics  and  fragrances 
are  listed  in  a  149  line  cut-price  order 
form  from  Ladysave  Cosmetics. 

Fragrances  include  Yves  Saint 
Laurent,  Charles  of  the  Ritz,  Givenchy 
and  Nina  Ricci  among  others.  An  Yves 
Saint  Laurent  Rive  Gauche  natural  spray 
cologne  (2!4fl  oz)  is  listed  at  £7.95 
compared  with  a  list  price  of  £13.50. 
Agency  make  up  collections,  bath,  skin, 
hair  and  men's  products  are  also  listed. 
Additionally  a  10  per  cent  discount  off  a 
£50  order  is  on  offer. 


Merrell  cease  to 
produce  Debendox 

Merrell  Pharmaceuticals  Ltd  and  the 
worldwide  Merrell-Dow  organisation 
have  ceased  production  of  Debendox. 
Merrell  say  the  drug  is  the  most 


thoroughly  tested  product  for  the  relief  of 
nausea  and  vomiting  during  pregnancy 
and  its  safety  is  supported  by  medical 
experience  and  scientific  and 
epidemiological  evidence.  But  Merrell  say 
"there  is  no  sign  that  the  scientific 
evidence  and  professional  support  for 
Debendox  will  overcome  continuing  ill- 
informed  opinion  and  attack  coming 
from  outside  the  proper  medical  and 
scientific  arena." 

For  patients  already  under  treatment, 
the  company  says  it  will  attempt  to  make 
the  product  available  from  existing  stock 
so  that  courses  can  be  completed. 
Pharmacists  may  return  stock  for  refund 
to  wholesalers. 

■  Zantac  tablets  1 50mg  will  be  marketed 
from  mid-July  in  the  US.  The  Food  and 
Drug  Administration  has  approved  the 
labelling,  which  refers  to  all  printed 
literature  associated  with  the  product 
including  advertising  material.  Zantac 
will  be  jointly  promoted  in  the  US  by 
Glaxo  Incand  Roche  Laboratories. 
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DHSS  accused  of 
'financial  motivation' 
on  parallel  importing 

The  director  of  the  National 
Pharmaceutical  Association  has  accused 
the  Secretary  for  Social  Services  and  the 
Department  of  Health  of 
"procrastination"  over  the  matter  of 
parallel  importing  "prompted  solely  by 
financial  motives."  Mr  Tim  Astill  says  the 
NPA  believes  public  safety  and 
confidence  are  more  important  and  points 
to  a  few  unscrupulous  wholesalers  and 
some  pharmacists  who  are  making 
unjustified  profits. 

Mr  Astill  says  the  pharmaceutical 
profession  and  the  public  it  serves  need 
urgent  clarification  of  the  Government's 
position  on  parallel  importing.  "Is  it  your 
intention  to  confirm  what  we  believe  to  be 
the  substance  of  UK  legislation,  declare 
these  large-scale  imports  criminally 
unlawful  and  prosecute  the  offenders 
against  whom  you  have  evidence?  Or  may 
we  expect  a  statement  condoning  the 
distribution  of  unlicensed  medicines  in 
this  Country  so  that  all  wholesalers  and 
pharmacists  can  benefit,  notwithstanding 
the  public  hazards  that  will  continue  and 
the  additional  hazards  that  will  arise?" 

Protection  'swept  aside' 

In  this  latest  letter,  written  on  June  6  to 
Mr  Norman  Fowler  at  the  instigation  of 
the  Board  of  the  NPA,  Mr  Astill  says: 
".  .  .  the  curtain  of  protection  afforded 
to  the  public  by  the  Medicines  Act  and 
Regulations  has  been  swept  aside  — 
indeed  almost  torn  from  its  rail."  At  that 
time  the  NPA  had  received  no  reply  — 
other  than  a  formal  acknowledgement  — 
to  a  previous  letter  on  parallel  importing 
sent  six  weeks  earlier  (C&D  April  30, 
p745).  A  reply  has  now  been  received 
from  the  Department  of  Health  stating 
that  the  matter  is  still  under  consideration 
and  that  "...  we  shall  examine  whatever 
comes  our  way,  and  in  this  connection, 
welcome  any  information  members  of  the 
Association  might  wish  to  provide." 

Mr  Astill  runs  through  the  rationale 
behind  the  1968  Medicines  Act,  the 
Medicines  Commission  established  by  the 
Act  and  the  licensing  system  established 
soon  afterwards,  for  the  comprehensive 
control  over  and  inspection  of  the 
premises  of  manufacturers,  wholesalers 
and  "retailers"  of  medicinal  products. 

"Only  very  limited  exemptions  were 
granted  to  these  licensing  rules  so  that  the 
public  could  be  reasonably  certain  that 
the  medicines  they  were  taking  would 
have  the  desired  therapeutic  effect  and 
would  do  them  no  harm,"  says  Mr  Astill. 

Defrauding  the  taxpayer 

"I  very  much  regret  to  have  to  tell  you 
that  this  protection  no  longer  exists  and 
that  the  Government  (and  hence  the 
taxpayer)  is  being  substantially  defrauded 
by  the  importation  of  low-priced 


unlicensed  medicines  from  Europe  and 
elsewhere. 

"These  imported  products  are  being 
offered  to  pharmacists  at  temptingly  large 
'discounts'  in  blatant  contravention  of 
UK  law.  In  addition  to  bona  fide  foreign 
medicines  we  are  aware  of  the  appearance 
in  Britain  of  counterfeit  medicines, 
medicines  bearing  only  foreign  language 
labelling  (or,  in  one  case,  no  labelling  at 
all),  medicines  very  different  in 
appearance  from  their  British 
'equivalents'  and  medicines  whose 
formulation  is  different  from  British 
products  of  similar  name. 

£m  traffic 

"We  understand,  on  the  best  estimates 
available,  that  millions  of  pounds-worth 
of  unlicensed  medicines  are  entering  the 
country  every  week  and  that  this  unlawful 
traffic  is  growing  daily,"  says  Mr  Astill. 
"We  have  already  submitted  evidence  to 
your  Department,  but  we  know  that  you 
were  aware  of  what  was  happening  before 
that  because  your  colleague,  Mr  Geoffrey 
Finsberg  (no  longer  under  secretary  at 
DHSS,  see  pi  1 13]  answered  a 
Parliamentary  question  on  the  subject  as 
long  ago  as  early  March.  He  said  that  the 
Government  was  seeking  to  reconcile 
apparent  conflicts  between  United 
Kingdom  and  EEC  law.  Such  conflicts 
may  exist,  but  we  cannot  understand  why 
it  should  be  taking  your  Department  so 
long  to  make  a  clarifying  statement. 

"The  DHSS,  as  statutory  enforcement 
authority,  is  the  only  body  capable  of 
resolving  the  considerable  doubt  that 
exists  about  the  legality  of  many  aspects 
of  this  trade.  In  the  meantime,  a  few 
unscrupulous  wholesalers  and  some 
pharmacists  are  making  unjustified 
profits,  and  the  curtain  of  protection 
afforded  to  the  public  by  the  Medicines 
Act  and  Regulations  has  been  swept  aside 
—  indeed  almost  torn  from  its  rail." 
□  Parallel  importing  of  prescription 
medicines  continues  to  flourish  according 
to  information  reaching  C&D.  One 
pharmacist  is  listing  around  50  products . 
available  in  Belgium  (or  from  elsewhere 
on  the  Continent)  and  correlating  the 


monthly  orders  of  small  groups  of  close 
business  associates,  for  dispatch  to  the 
UK  under  individual  invoice. 

C&D  understands  that  only  the  charge 
of  documentation  is  added  to  the 
Continental  wholesale  price.  The 
individual  involved  said  he  wanted 
pharmacists  to  be  able  to  take  advantage 
of  any  price  differential  existing  between 
UK  and  Continental  prices  rather  than 
"wholesalers." 

FPCs  remind  GPs  — 
one  patient  per  form 

Family  Practitioner  Committees  are 
having  to  remind  GPs  that  a  separate 
prescription  form  must  be  issued  for  each 
patient. 

Mr  Clive  Parr,  FPC  administrator  for 
Cheshire,  says  in  Pulse  recently,  that  as 
well  as  possibly  being  in  breach  of  terms 
of  service,  a  doctor  might  also  combine 
exempt  and  non-exempt  patients  on  a 
prescription  form,  and  will  deprive 
pharmacists  of  their  dispensing  fees. 

"It  has  been  rightly  described  by  some 
pharmacists  as  like  expecting  doctors  to 
accept  one  capitation  fee  for  a  whole 
family,"  says  Mr  Parr. 

PSNC  comment 

Mr  Peter  Boardman,  Pharmaceutical 
Services  Negotiating  Committee,  said  that 
pharmacists  endorsing  the  prescription 
for  more  than  one  person  will  not  attract 
more  than  one  fee.  Pharmacists  should 
contact  the  doctor  directly,  or  through 
their  Local  Pharmaceutical  Committee, 
to  ask  for  a  separate  prescription  for  each 
patient.  Copies  of  a  leaflet  detailing  what 
to  do  are  available  from  PSNC. 


Briefly 


■  Chemists  and  appliance  suppliers  in 
Northern  Ireland  in  February  dispensed 
2,363,750  prescriptions  (1,456,971  forms) 
at  a  gross  cost  of  £10,068,185,  with  an 
average  cost  of  £4.26  each. 


The  winners  of  the 
first  of  the  five 
regional  finals  of  the 
Numark  Chemist 
National  Golf  Tourna- 
ment at  Knock  last 
month.  Pictured  from 
left  to  right  after  the 
Northern  Ireland 
regional  final  are  Mr 
John  Dunlop, 
Nicholas 

Laboratories  Ltd;  Mr 
CP  McGarrity 
(second);  Mr  Kevin 
Shields,  MPSNI 
(first);  and  Mr  Tom 
Hutchinson,  joint 
director  of  Numark 
wholesaler,  S. 
Haydock  &  Co. 
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In  the  ward, 
theatre 
and  in  the 
home... 

Vernaid®  Sterile  Dressing 
Packs,  used  under  the  exacting 
conditions  of  hospital  operating 
theatres  and  wards,  have  a 
reputation  for  the  highest  quality 
throughout  the  medical  world,  ul 

The  same  high  standards  are  W 
maintained  for  the  preparation  of 
Vernaid®  Drug  Tariff  Dressing  H 
Packs  for  dispensing  or  sale  to  patients  at  home. 


Vernaia 

The  leading  name  in  Sterile 
Dressing  Packs  in  the  hospital 
and  home* 

From  your  usual  wholesaler. 


Vernon-Carus  Limited 
Penwortham  Mills,  Preston,  Lanes.  PR1  9SN 
Telephone:  Preston  (0772)  744493/8 


JHP  independent' 
computer  system 

Computerised  prescription  labelling  and 
stock  order  transmission  have  been 
combined  into  one  multi-purpose  system 
launched  last  week  by  James  Hamilton 
(Pharmaceuticals)  Ltd,  the  Glasgow- 
based  independent  wholesalers  who 
operate  the  Numark  franchise  in  the  West 
of  Scotland. 

The  JHP-Epson  pharmacy  terminal 
system  is  based  on  the  Epson  HX-20 
microcomputer  combined  with  an 
Ericsson  modem  and  a  choice  of  three 
Epson  printers.  The  terminal  holds  a 
product  file  of  over  500  top  dispensing 
items  which  are  accessed  by  alpha 
matching  so  that  product  codes  are 
unnecessary  for  labelling  or  ordering.  The 
file  can  be  based  on  Scottish  averages  or 
personalised  to  the  pharmacy.  The 
HX-20's  integral  printer  is  used  to 
maintain  a  stock  "wants"  list,  while  the 
prescription  labelling  itself  is  delegated  to 
an  external  printer.  Customers  have  a 
choice  of  the  top  Epson  FX-80  printer, 
the  RX-80  or  a  special  small  fast  printer, 
the  A210LP. 

Order  production  is  part  of  the 
labelling  process  and  does  not  break  into 
the  labelling  routine.  However  a  separate 


routine  may  be  run  for,  say,  PLOF  order 
entry  using  PIP  code  (which  is  also  used 
by  the  terminal  to  transmit  orders  via  the 
mode  to  Hamilton's  Ericsson  series  16/40 
computer).  When  entries  are  made  in  this 
way  the  terminal  asks  the  user  for  an 
"identifier"  to  be  included  with  the  PIP 
codes  on  the  printout  as  an  aid  to 
memory.  All  PIP  codes  are  verified  by  the 
terminal  before  acceptance  and  up  to  300 
items  can  be  held  on  file  for  a  single 
order. 

Standard  warning  labels  are  available 
via  the  system,  or  the  pharmacist  may 
type  in  his  own;  they  are  not  however 
product-matched  because  Hamiltons  have 
found  pharmacists  prefer  to  make  their 


own  decisions.  The  non-volatile  product 
file  can  be  changed  wholly  or  in  part  by 
the  user  to  meet  changing  requirements. 

Hamiltons  say  that  the  cost  of  a 
complete  system  purchased  outright  will 
be  below  £1,300  —  this  would  comprise 
the  top  Epson  printer,  the  expanded 
HX-20,  the  modem,  and  programming 
modifications  to  meet  individual 
requirements.  The  company  has 
developed  its  system  as  part  of  an  overall 
Numark  operation  and  believe  it  to  be  a 
"natural  follow  on"  to  Nuscribe.  Further 
information  from  John  Hamilton 
(Pharmaceuticals)  Ltd,  South  Elgin 
Street,  Clydebank,  Glasgow. 


Changing  lifestyle 
to  avoid  cancer 


Changes  in  lifestyle  —  particularly  in 
smoking,  eating  and  drinking  habits  — 
are  recommended  in  a  brochure  published 
this  week,  as  possible  ways  to  avoid  some 
forms  of  cancer. 

Professor  Sir  Richard  Doll,  director, 
Imperial  Cancer  Research  Fund's  cancer 
epidemiology  unit,  says  in  the  new  ICRF 
brochure  that  it  is  probably  sensible  to  eat 
more  cereal  fibre  and  vegetables  and  to 
eat  less  animal  fat  and  fatty  dairy 
products.  It  is  certainly  sensible  to  stop 
smoking,  which  is  estimated  to  cause 
about  30  per  cent  of  cancer  deaths  each 
year. 

Drinking  alcohol,  in  conjunction  with 
smoking,  is  responsible  for  about  3  per 
cent  of  cancer  deaths.  Although  the 
figures  for  diet  are  less  definite  than  those 
for  smoking,  Sir  Richard  believes  that 
dietary  modification  might  prevent  at 
least  30  per  cent  of  cancer  deaths. 

Other  advice  in  the  leaflet  is  to  avoid 
getting  fat,  as  obesity  leads  to  cancer  of 
the  uterus  and  the  gall  bladder  and  may 


increase  the  risk  of  breast  and  bowel 
cancer.  Another  suggestion  is  that  if  every 
sexually  active  woman  in  Britain  between 
the  ages  of  35  and  65  were  to  receive  a 
cervical  smear  every  five  years,  the 
chances  of  dying  from  cervical  cancer 
would  be  cut  by  at  least  half. 

The  ICRF  is  exploring  the  possibility 
that  vegetables  such  as  carrots  and  dark 
green  vegetables  containing  large  amounts 
of  vitamin  A  precursors  such  as  beta 
carotene  might  have  some  protective 
effect  against  cancer. 

Copies  of  the  brochure  are  available 
from  ICRF,  PO  Box  123,  Lincoln's  Inn 
Fields,  London  WC2A  3PX. 

Till'  in  arthritis 

Oestrogens  in  contraceptives  and  other 
preparations  do  not  appear  to  protect 
against  rheumatoid  arthritis,  according  to 
an  American  study  published  in  The 
Lancet  last  week. 

Researchers  at  Rochester,  Minnesota, 
examined  medical  records  of  229  women 
with  rheumatoid  arthritis  and  458 
individually  matched  controls  for  current 
and  prior  use  of  oestrogens.  No 


association  was  found  between  the  use  of 
oral  contraceptives  or  oestrogens  for 
menopause-related  symptoms. 


Herpes  vaccine 

A  viral  vaccine  which  may  prove  helpful 
to  sufferers  of  genital  herpes  is  being 
developed  at  the  Centre  for  Applied 
Microbiology  and  Research  at  Porton 
Down,  Wiltshire. 

Professor  Jack  Melling  at  the  unit 
to\dC&D  that  when  tested  in  an 
uncontrolled  trial,  the  vaccine  reduced 
severity  and  recurrence  of  the  disease  in 
volunteers  with  genital  herpes.  A  group  of 
consorts  were  protected  from  attack  for 
18  months. 

Professor  Melling  stressed  that  the 
studies  were  open,  uncontrolled  trials  but 
that  results  were  encouraging. 

Work  started  on  the  vaccine, 
produced  from  a  culture  of  Herpes  type  1 
virus,  about  seven  years  ago  in 
Birmingham. 

Professor  Melling  said  that  a  licence 
for  clinical  trials  of  the  vaccine  would  be 
applied  for  but  he  could  not  say  when. 


the  very  best  in  Bubble  Bath  Gift  Packs 

Sales  Home  and  Export-Ring  Ol  ■  73B  2194/73B  2397  > 
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PEOPLE  TOPICAL  REFLECTIONS 


By  Xrayser 


Mr  Thomas  Dalgleish  Clarke,  FPS, 

regional  pharmaceutical  officer, 
Yorkshire  Regional  Health  Authority,  has 
been  awarded  the  OBE  in  the  Birthday 
Honours. 

Mr  Clarke  registered  as  a  pharmacist 
in  1 950  and,  apart  from  a  retail 
apprenticeship  in  Carlisle,  has  spent  his 
career  in  the  hospital  service,  first  in 
Carlisle  and  then  in  Newcastle.  He  was 
chief  pharmacist,  Queen  Elizabeth 
Hospital,  Gateshead,  for  6'/:  years  before 
moving  to  the  North  West  in  1961  and 
becoming  group  pharmacist,  North 
Manchester.  He  has  been  employed  by  the 
Yorkshire  RHA  for  1 1  years. 

A  former  vice-president  of  the  Guild 
of  Hospital  Pharmacists,  Mr  Clarke  was 
president  for  a  few  weeks  in  1972.  He 
edited  the  Journal  of  Hospital  Pharmacy 
for  a  while  and  was  the  founder  editor  of 
what  is  now  the  Journal  of  Clinical  and 
Hospital  Pharmacy.  He  was  a  member  of 
the  CNAA  pharmacy  board  for  12  years 
from  its  inception  in  the  1960s. 

Also  honoured  was  Professor 
Abraham  Goldberg,  regius  professor  of 
the  practice  of  medicine,  University  of 
Glasgow,  who  was  made  a  Knights 
Bachelor.  Professor  Goldberg  has  been 
chairman  of  the  Committee  on  Safety  of 
Medicines  since  1980. 

Mr  Norman  Fowler  retains  his  position  as 
Secretary  for  Social  Services  and  Mr 
Kenneth  Clarke,  Minister  of  Health,  in 
the  ministerial  appointments  announced 
this  week.  The  new  Minister  of  Social 
Services  is  Dr  Rhodes  Boyson  and 
Parliamentary  Secretaries  are  Lord 
Glenarlhur,  Mr  John  Patten  and  Mr 
Anthony  Newton. 


Scottish  Executive 


Successful  in  the  recent  election  for  the 
Pharmaceutical  Society's  Scottish 
Department  Executive  were  (voting 
figures  in  parenthesis):  Mr  I.S.  Swanson 
(515),  Miss  E.A.  Meikle  (478),  Mr  J.S. 
Galloway  (467),  Mr  J.  Irvine  (422),  Mr 
J. A.  Myers  (393),  Mr  G.S.  Millar  (382). 

Not  elected  were  Mr  J.B.  Kirkwood 
(361)  and  MrsE.C.  McConechy  (342). 
Voting  papers  numbered  2,988,  of  which 
892  were  returned  with  two  irregular.  Mr 
Millar  is  the  only  member  new  to  the 
Executive.  Mr  R.S.  Morrison  and  Mr  A. 
Roxburgh  did  not  seek  re-election. 

New  PSNC  member 


Only  one  nomination  was  received  for  a 
successor  to  Mr  Stanley  Blum  who 
resigned  from  the  Pharmaceutical 
Services  Negotiating  Committee  recently 
as  representative  for  NHS  region  5,  NW 
Thames  (C&D  May  28,  p972).  Mr  John 
Kirby  of  Johns  &  Kelynack  Ltd,  Welwyn 
Garden  City,  was  elected  unopposed. 


Revolution 


For  years  I've  been  kicking  ideas  around 
about  the  ideal  conditions  for  pharmacy. 
Since  I've  been  writing  this  column  I've 
been  quietly  working  on  the  perceptions 
of  those  who  read,  on  the  principle  that  if 
what  I  say  strikes  you  as  right,  when  the 
time  comes  and  action  is  called  for,  you 
will  have  thought  it  out  for  yourselves  and 
will  be  willing  to  do  something  a  bit  more 
positive  than  minding  your  own  business, 
or  hoping  the  inevitable  consequences  of 
doing  nothing  will  somehow  pass  you  by. 

Statement:  Those  of  us  who  have 
survived  the  past  ten  years  are  natural 
survivors  and  reckon  we'll  manage,  come 
what  may.  Right?.  .  .Wrong!  The  reason 
we  are  still  around  is  because  a  third  of 
our  numbers  have  been  weeded  out  and 
the  PSNC  has  managed  to  secure  a  better 
living  for  the  remainder.  Our  position,  as 
dependants  of  a  Conservative-controlled 
DHSS  is  far  from  reassuring,  particularly 
as  that  dependence  constitutes  upwards  of 
66  per  cent  of  our  income.  There  are  one 
or  two  exceptions  to  this  —  department 
stores  such  as  Boots  (still  calling 
themselves  the  chemists,  I  note)  and  a  few 
chain  grocers  who  are  installing  pharmacy 
departments  as  added  attractions  to  their 
one-stop  shopping  concept. 

Statement:  We  can  control  our 
profession  ...  I  won't  even  bother  to  pose 
the  questions,  when  we  read  that  there  is 
no  reason  why  a  French  pharmacist 
should  not  open  a  pharmacy  company  in 
the  UK  even  though  at  the  moment  he 
may  not  himself  register  to  practise.  We 
can't  even  refuse  to  license  premises 
which  are  substandard  when  new.  At  the 
moment,  anyone  who  fancies  a  fling  in 
pharmacy  can  open,  or  buy  into  active 
participation  in  our  profession.  I  can  hear 
it  now  —  "  'Ere  Bert,  I'm  fed  up  o'  this 
'ere  whelk  stall.  Got  a  few  bob  in  me 
sock.  'Ows  abart  buyin'  out  ole  Emps? 
We  can  keep  the  manager  ...  Do  a  bomb 
we  would."  And  they  do. 

Or  .  .  .  managing  director  to  board: 
"We've  done  a  survey  and  feel  we  should 
diversify  into  retail.  From  our  experience 
in  wholesale  we  believe  there  could  be 
substantial  economies  to  be  made  in 
acquiring  a  small  chain  of  chemists 
shops." 

And  we  let  it  happen.  But  things  are 
changing.  Retail  pharmacists  are 
beginning  to  grasp  they  are  an  integral 
part  of  a  profession  which  embraces 
manufacturing,  hospital,  and  educational 
members  in  an  interchangeable  unity.  The 
thought  glimmers  that  they  are  not  just 
retailers.  Pride  is  growing,  and  so  is  a 
proper  vision  of  what  is  wanted. 


Because  we  have  limply  let  things 
happen,  and  still  only  manage  a  30  per 
cent  poll  when  voting  for  the  members 
who  will  control  our  future,  the  time  is 
ripe  for  a  revolution.  Never  has  there  been 
a  more  opportune  time  for  a  couple  of 
dozen  determined  cadre  men  to  plan  the 
take-over  of  our  Council  —  a  Council 
which  only  meets  less  than  a  dozen  times  a 
year  and  of  necessity  leaves  the  bulk  of 
the  work  to  a  top-heavy  permanent 
administration.  I  see  no  reason  at  all  why 
an  active  "party,"  dedicated  to  a 
vigorous  reform  campaign  should  not 
sweep  the  board  if  they  plan  well  now. 

In  my  view  it  would  be  a  revolution  20 
years  overdue.  The  more  so  if  the  bulk  of 
pharmacists  were  given  a  clear-cut, 
thoughtful  set  of  proposals  to  discuss. 
They  might  even  be  willing  to  support 
candidates  financially.  In  the  meantime, 
to  stave  off  the  Trotskyites,  may  I  suggest 
the  present  Council  considers  giving  the 
executive  a  new  role.  Not  this  time  as 
advisers  on  the  feasability  of  particular 
courses  of  action,  but  the  responsibility  of 
suggesting  how  we  might  go  about  getting 
what  we  want,  which  ultimately  I  see  as 
control  of  pharmacy  ...  for  pharmacists. 


Clairvoyant? 


Last  week,  or  the  week  before,  I  suggested 
that  despite  the  attractions  of  co- 
operatives, a  la  Uniehem,  the  end  result, 
inevitably,  has  been  not  good.  Not  a 
disaster  ...  yet.  And  hinting  that  the 
mighty  Vestric  might  not  be  willing  to  stay 
in  the  race  due  to  less  than  marvellous 
profits.  I  truly  didn't  know  they  were  up 
for  grabs,  but  am  not  thrilled  at  my 
insight.  And  look  who  might  buy.  The 
drug  companies! 

Can't  the  blind  believers  at  Uniehem 
understand  what  is  happening?  All  the 
benefits  they  say  they  are  giving  are  being 
snatched  back  .  .  .  one  way  or  the  other. 
On  a  purely  business  footing  co- 
operatives make  sense  only  when  you  can 
pocket  the  extra  margin  being  picked  up 
—  the  rationale  behind  all  retail  groups 
which  were  able  to  gain  the  wholesaler's 
margin  by  buying  direct. 

Today  there  is  nothing  in  it.  It  makes 
no  difference  where  you  buy,  wholesaler 
or  co-operative,  Whether  you  are  a 
company  or  independent,  the  extra 
incentives  are  being  snatched  back  and 
our  gains  are  short-lived  as  we  see  our 
suppliers  slowly  starved  out  of  existence 
by  our  greed,  and  our  Government's 
proper  moves  to  ensure  they  pay  us  only 
what  we  pay  for  our  supplies  before 
calculating  the  on-cost,  which  is  our 
legitimate  profit  .  .  .  agreed  by  our  own 
men  as  fair.  Call  me  comforter! 
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Or  how  Elgydium  can  help  reduce 
harmful  dental  plaque  and  gingival  disorders.  | 


We've  helped  V 
bur  point  a  bit  here  by 
using  a  disclosing  agent 
Actually  plaque  caused 
by  food  debris  on  teeth  is 
invisible  as  you  well 
know. 

But  the  worst  thing  of 
all  is  the  speed  at  which  it 
forms,  in  just  a  few  hours. 
Without  proper  tooth 
care,  it  can  lead  to  enamel 
decay,  tartar  formation, 
gingival  disorders  and 
even  receding  gums. 

Twice  daily  brush  ings, 
after  meals,  are  essential. 

But  to  help  with  this 
regime  now  there  is 
Elgydium  toothpaste. 


Elgydium  is 
fresh-tasting  and 
with  its  Chlorhexidine 
Digluconate  ingredientat 
0.004%,  really  does  help 
reduce  plaque  build-up. 

As  well  as  Elgydium 
toothpaste,  there  is  a  new 
range  of  plaque  searching 
toothbrushes.  The  2000 
carefully  rounded 
polyamide  bristles  form  a 
dense  continuous  mat  to 
help  dislodge  plaque  from 
every  surface  of  the  tooth. 


Elgydium  toothpaste 
and  toothbrushes  are 
available  along  with  an 
attractive  display  stand 
for  your  counter. 

Made  under  the 
strictest  pharmaceutical 
conditions  by  Concept 
Pharmaceuticals, 
Elgydium  products  are 
imported  from  France. 

Concept 


Pharmaceuticals 
Limited 

Russell  House,  59-61  High  S  treet 
Rickmansworth,  I  lertfordshire  AL5  4SR 
'lei  No:  Rickmansworth  771  Wis 


COUNTERPOINTS 


£1.2m  advertising  spend  will 
support  Sunsilk  relaunch 

The  Sunsilk  haircare  range  is  to  be  relaunched  with  a 
completely  new  look  and  a  "breakthrough"  in  shampoo 
formulation. 


The  new  look  is  modern,  feminine  and 
conveys  a  quality  image,  say  Elida  Gibbs. 
It  is  spearheaded  by  the  new  Sunsilk  girl 
who  looks  out  from  the  pack  with  a  "soft 
romantic  air".  A  script  style  logo  adds  an 
eye-catching  effect  and  the  four  proudct 
variants  are  identified  by  pastel  shades. 

The  shampoo,  now  to  be  branded 
complete  care,  has  been  reformulated  as  a 
creamy  lotion  with  a  pearlescent 
appearance  and  "leaves  the  hair  more 
manageable  and  easier  to  comb  wet  or 
dry".  The  redesigned  bottle  has  a 
narrower  neck  to  make  it  easier  to  handle 
when  wet.  A  single  perfume  is  common  to 
all  the  variants  —  greasy,  flyaway,  dry 
and  normal. 

Complete  care  is  to  be  backed  by  a 
£3Am  nationwide  television  campaign 
with  a  further  £500,000  to  be  spent  on 
promoting  the  new  Sunsilk  hairspray 
which  is  "finer,  drier,  less  visible  and 
easier  to  brush  out".  The  campaigns 
break  in  August  and  run  for  six  months. 


Sunsilk  setting  lotion,  now  called 
Sunsilk  setting  spray,  will  be  available  in 
the  new  look  packaging  along  with 
Sunsilk  deep  action  conditioner.  The 
setting  spray  cans  have  been  given  a 
metallic  finish  and  a  blow  dry  spray  is 
being  added  to  the  existing  variants. 

Apart  from  the  £1 .25m  allocated  to 
the  shampoo  and  hairspray  products  for 
television  advertising,  all  other  range 
promotion  will  be  below-the-line.  A 
special  display  tray  containing  four  dozen 
mixed  variants  has  been  designed 
specifically  for  independent  retailers. 

"Product  performance,  combined 
with  the  elegant  new  Sunsilk  packs, 
stylish,  heavyweight  advertising  and  a 
complete  range  of  attractive  display 
material  add  up  to  an  unbeatable 
package,"  claim  Elida  Gibbs. 

The  POS  display  units  all  feature  the 
new  Sunsilk  girl;  prices  in  the  range 
remain  unchanged.  Elida  Gibbs  Ltd,  PO 
Box  1DY,  Port  man  Square,  London  . 


National  launch  for 
Spearmint  Rennie 

Spearmint  Rennie,  on  test  market  in 
branches  of  Boots  the  Chemist  since  the 
last  week  in  May,  is  to  be  launched 
nationally  on  July  4.  Packs  are  12s  and 
24s  (£0.25  and  £0.47). 

Some  delays  in  production  are  said  to 
have  been  experienced  with  only  a  very 
limited  amount  of  stock  available  to  date. 
Nicholas  Laboratories  Ltd,  225  Bath 
Road,  Slough,  Berks  SL1  4 A  U. 

'Picture  postcard' 
photo  competition 

Kodak  and  the  Royal  Mail  are  teaming  up 
for  one  of  the  biggest  ever  photographic 
competitions,  they  say.  "Taking 
photographs  good  enough  to  become 
picture  postcards"  is  the  theme. 

Entry  forms  in  the  shape  of  a 
colourful  postcard  will  be  delivered  to  8 
million  homes  throughout  June  and  will 
also  be  available  from  photographic 
dealers  and  Post  Offices  —  entries  must 
be  accompanied  by  an  empty  "Kodak" 
film  box. 

To  be  judged  by  photographer  Patrick 
Lichfield,  the  competition  echoes  the 
"Beautiful  Britain"  theme  being 
promoted  this  year  and  entries  are  in  four 
categories  —  British  Heritage,  British 
Countryside,  British  Coastal  and  Family. 

Prize  winners  in  each  category  can 
choose  from  a  range  of  family  holidays  at 
Best  Western  Hotels  throughout  Britain 
and  will  also  receive  disc  cameras,  along 
with  membership  of  the  Royal 
Photographic  Society.  In  addition,  the 
first  200,000  entries  will  receive  a  £0.50 
book  of  stamps.  Closing  date  is 
September  30.  Kodak  Ltd,  Kodak  House, 
Station  Road,  Hemel  Hempstead,  Herts. 


Fuji  to  sponsor 
football  finals 

Fuji  are  to  sponsor  the  1986  FIFA  World 
Cup,  and  the  European  Championships  in 
June  1984,  also  the  European  Champion 
Clubs'  Cup  and  the  European  Cup 
Winners  Cup  until  1986. 

Fuji  Film  will  have  the  right  to  set  up 
two  sign  boards  in  the  stadia  for  each 
game,  the  right  to  use  the  official  symbols 
and  mascot  marks  and  the  exclusive  right 
to  photographic  film  sales  in  the  stadia. 
Fujimex  Ltd,  Division  of  Hanimex  (UK) 
Ltd,  Faraday  Road,  Dorcan,  Swindon, 
Wilts  SN3  5HW. 


WHAKjf  We  flyaway  W» 


Relaunched  as 
complete  care,  the 
Sunsilk  shampoo 
will  be  supported  by 
a  £3Am  television 
campaign  and  the 
hairspray  by  a 
further  Vfrm.  Also 
available  are  a 
setting  spray  and  a 
blow  dry  spray. 
Prices  are 
unchanged 
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Quite  simply,  we  have  produced  the  We'll  be  launching  our  new  shaped 

most  comfortable,  absorbent  and  discreet  breast  pads  with  an  even  heavier  advertising 

breast  pads  available.  spend  than  ever  before. 

In  research  80%  of mothers  found  our         So  if  you  want  your  share  of  breast 

new  shaped  pad  to  be  a  great  improvement  pads  business  to  shape  up,  why  not  contact 


on  any  other 
product 


New  from  Robinsons. 


Robinsons 
now? 


... 


Shaped  breast  pads 


way  to  get  sales  of  breast  pads 
into  the  best  possible  shape. 


You  know 
what  happens 
to  the 

pollen  count 
in  the  i 

v 


summer 
months 


will  your  sales 
AX  do  the  same? 


5  JT  .sr 
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Well  this  year  your 
opportunities  are 
better  than  ever 
before  because 
Optimine  is  now 
available  in  an 
OTC  pack! 
As  an  effective,  12  hourly  treatment 
for  the  relief  of  hay-fever  symptoms 
with  minimal  risk  of  sedation, 
OPTIMINE  can  be  recommended 
with  complete  confidence. 


It's  potent,  anti-allergic 
and  anti  pruritic  action 
offers  you  a  complete 
spectrum  of 
antihistamine  activity. 


Order  and  recommend 
now  and  let  your  sales  rise  to  the 
occasion! 

Optimine® 

—  your  first  choice  antihistamine. 


KIRBY-WARRICK  PHARMACEUTICALS  LTD., 
OTC  DIVISION,  MILDENHALL,  SUFFOLK. 
TELEPHONE  (0638)  7 1 632 1 


^7  kirby  ■  warr  ick 


COUNTERPOINTS 


Eylure  put  their  weight 
behind  Deborah 

Deborah  Cosmetics,  available  since  1978 
on  a  'strictly  limited  basis'  are  being 
relaunched  as  'The  Italian  Collection 
designed  for  Eylure  by  Deborah 
Cosmetics  of  Milan'. 


Targetted  at  the  16-35  fashion  conscious 
age  group,  the  collection  has  been  selected 
from  the  existing  Italian  range  to  suit  the 
fairer  British  skins,  says  David  Aylott  of 
Eylure.  And  the  company  is  anticipating 
similar  success  to  that  already  achieved  in 
Europe. 

In  Italy  the  range  became  brand  leader 
in  1981  in  volume  terms  selling  15  million 
units  while  in  France  in  the  following  year 
the  company  topped  the  two  million  mark 
with  sales  through  220  outlets.  The  range 
was  launched  there  in  1979.  Also 
currently  available  in,  among  others, 
Switzerland,  Sweden  and  West  Germany 
and  soon  to  be  launched  in  Portugal  and 
the  USA,  the  range  to  be  launched  into 
the  UK  will  carry  a  selective  range  of 
items  into  the  middle-market  price  area. 
Eylure  accept  the  cosmetic  market  is  very 
competitive  but  believe  they  have  the 
correct  shades,  right  number  of  items  and 
pricing  policy  for  a  fashionable,  fresh 
make-up  range.  They  have  concentrated 
on  the  medium  priced  Deborah  range 
"including  where  appropriate  a  small 
number  of  items  from  the  VIP  range." 

Fashion  sense 

"The  Italians  have  a  fashionable  sense  of 
colour,"  says  David  Aylott,  "And  I  don't 
think  anyone  in  the  world  can  touch 
them." 

The  Italian  Collection  will  comprise  1 5 
nail  polish  shades  colour  matched  with  a 
similar  number  of  lipsticks.  Electrifying 
reds,  fresh  pinks,  dramatic  browns  and 
sunny  corals  are  included  in  the  colour 
line-up.  Available  in  domed  pots  are  the 
six  shades  of  lipgloss  which  include 
fluorescent  violet,  orange  and  caramel. 
Slim  square  compacts  with  sponge 
applicators  hold  the  six  shades  of  blush- 
on  cheek  colour  while  the  double  eye 
pencils  feature  black  kajal  at  one  end  and 
a  range  often  shades  at  the  other.  Black 
and  brown  /  black  are  the  two  shades  of 
water  resistant  and  normal  fluid  mascara 
available  in  the  collection.  All  these  will 
retail  at  £1 .95  as  will  the  fluid  make-up. 

Amber  pink,  gold  and  white  together 
wiih  two  blues,  pewter  and  soil  turquoise 
are  available  as  single  eye  shadow 
compacts  (t  i  .50)  and  there  are  eight 
colourways  of  twin  powder  shadows 
featuring  golds,  copper,  warm  browns. 


Tailor-made 
displays  and 
merchandising 
support  are 
available  to  hold 
either  selected 
items  or  the 
complete  Deborah 
range 


greens,  blues  and  mauve  (£2.50).  All 
compacts  feature  the  rich  red  livery  of  the 
Deborah  range  and  a  white  flower  motif. 
For  the  trade  the  company  is  looking  at 
opening  parcels  holding  the  lipsticks  and 
nail  colours  with  a  trade  price  of  £75 
through  to  the  full  range  parcel  (trade 
£500). 

The  range  will  be  available  in 
Selfridges  from  June  21  with  a  two-week 
promotion,  while  stocks  last,  of  a  free 
handbag  mirror  with  every  purchase  of  £5 
or  more.  It  will  be  available  nationally 
from  chemists  and  department  stores 
from  September. 

Eylure  are  aiming  for  1 ,500  chemists 
accounts  in  the  first  12  months.  To  tie  in 
wiih  the  cosmetic  launch  there  will  be  a 
range  of  fashion  unveiled  m  the  Autumn 
under  the  Deborah  brand  name.  This 
close  link  with  fashion  and  fashion 
accessories  can  only  help  to  boost  the 
appeal  of  the  cosmetic  range  say  Eylure. 
£100,000  has  been  allocated  for 
promotional  support  and  an  advertising 
campaign  will  run  m  the  Autumn  in 
Cosmopolitan,  Good  Housekeeping,  She, 
Woman's  World,  Company,  19,  Over  21, 
Honey,  Woman's  Journal  and  Annabel 
featuring  both  the  fashion  and  make-up. 
Consultant  support  will  be  available  if 
required  for  the  launch  period  and  plans 
are  afoot  lor  introductory  oi  lers  and  gift 
w  ith  purchase  activity.  Display  material 
and  tester  facilities  are  also  available. 

"We  believe  our  package  is  attractive 


to  chemists  because  of  our  past 
connections,"  say  Eylure.  "Being  a 
smaller  company  we  do  not  have  the  same 
vast  amount  of  money  as  the  multi- 
nationals but  by  carefully  targetting  our 
spend  we  can  achiev  e  the  required 
results."  Eylure  l  td.  Grange  Industrial 
Estate,  Llanjreehfa  Way,  Cwmbran, 
Gwent. 

Fluid  foundation 
added  to  Roc  range 

Roc  Laboratories  have  formulated  a  new 
foundation  for  dry  skin.  Fluid  foundation 
is  a  fine-textured  emulsion  which 
enhances  the  complexion  and  disguises 
small  imperfections.  It  gi\.es  a  smooth, 
satiny  finish  and  contains  moisturising 
agents  to  keep  skin  supple  and  radiant, 
they  say.  Like  all  Roc  products,  fluid 
foundation  is  hypo-allergenic  and 
unperfumed.  It  is  available  from  August 
in  four  beige-tone  shades  —  clair,  beige, 
dore,  and  hale  (30ml,  £5.45). 

Also  available  are  a  collection  of  12 
professional  make-up  brushes  contained 
in  a  stylish,  practical  mil  (£17.75)  made  in 
Roc's  design  fabric  while  a  compact 
counter  merchandiser  contains  10  black 
and  10  brown  Roc  mascaras  —  each 
available  with  a  free  60ml  eye  make-up 
remover  lotion.  Roc  Laboratoires  (UK) 
Ltd,  Avis  Way,  Newhaven,  Sussex  BN9 
0JX. 
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Next  month  Urticans  funny 
little  Frenchman,  who  has  helped 
send  sales  soaring  wherever  he  has 
appeared,  will  be  moving  into  yet 
more  areas  of  the  country. 

In  fact,  Unican  sales  have 
doubled  over  a  two  year  period. 

And  that's  why,  this  year,  we're 
doubling  our  TV  campaign  coverage. 

Around  75%  of  the  entire  adult 
population  will  now  be  getting  the 
Unican  message. 

And  when  they  do,  you  can  be 
sure  they'll  be  coming  back  to  you. 

For  more! 


The  first  name  in  home  brew  wines  and  beers. 

Unican  Foods  Ltd,  Unican  House,  Central  Trading  Estate,  Bath  Road,  Bristol  BS4  3EH.  Tel:  (0272)  712281 


COUNTERPOINTS 


£2m  support 
for  launch  of 
Blue  II  Swivel 


Gillette  are  expanding  the  Blue  II  range 
with  the  addition  of  Blue  II  Swivel  —  a 
twin  blade,  swivel-head,  disposable  razor. 
Backed  by  a  £2m  national  television  and 
Press  advertising  campaign  —  which 
breaks  July  6  initially  for  eight  weeks  — 
Blue  1 1  Swivel  "capitalises  on  swivel  head 
technology  and  the  current  market 
strength  of  the  Blue  II  brand". 

According  to  Bryan  du  Plessis, 
marketing  manager:  "By  introducing  a 
strongly  branded  product  at  a  premium 
price,  Gillette  are  continuing  to  build  on 
their  proven  success  in  improving  retail 
profits  and  reinforcing  their  policy  of 


further  strengthening  the  market  by 
adding  sterling  Value." 

Introductory  trial  packs  of  three 
razors  (£0.25)  will  be  available  alongside 
the  standard  pack  of  five  (£0.59).  At 
launch  there  will  also  be  packs  of  six 
razors  for  the  price  of  five.  Dumpbins  are 
available  for  display. 

Gillette  claim  they  have  a  13.8  per  cent 
sterling  share  of  the  total  shaving  market 
with  a  10.4  per  cent  share  for  Blue  II  and 
a  3.4  per  cent  share  for  Slalom.  Bic,  they 
say,  has  a  13.6  per  cent  sterling  share. 
Gillette  UK  Ltd,  Great  West  Road, 
Isleworth,  Middlesex. 

Worth-while 

Gift  presentation  sets  from  Les  Parfums 
Worth  now  include  Summer  bargains. 

Je  Reviens  1  *oz  perfume  and  lozeau 
de  cologne  atomizer  are  available  in  a  gift 
package  at  £9.75  (usual  rrp  £13.50)  while 
Je  Reviens  bath  and  body  oil  and  bath 
and  body  cream  are  available  for  £5.95 
(rrp  £9.50).  The  Miss  Worth  natural  spray 
1 40/  is  half  price  at  £7.50  and  the 
Monsieur  Worth  "Le  voyageur"  week- 
end pack  —  deodorant,  aftershave,  loz 
atomisers  and  spirts  cologne  —  for  £3.95 
instead  of  £6.50.  W  orth  Perfumes  Ltd, 
Magnolia  House,  160  Thames  Road, 
London  W4  3RG. 


A  red  perming  comb  with  an  embossed 
Pin  up  logo  is  available  free  as  an  on- 
pack  offer  on  full  head  packs.  Elida 
Gibbs  Ltd,  PO  Box  1DY,  Port  man 
Square.  London  W1Y  1DY 


Sweeter  dreams  with 
Fleecywarm 

Fleecywarm  is  the  name  of  Pifco's  new 
range  of  luxury  electric  underblankets  for 
pre-heating  the  bed.  With  simulated 
sheepskin  fleecy  top  cover,  the  blankets 
have  special  footwarmer  panels  —  which 
maintain  an  approximate  10°C  higher 
temperature  than  the  remaining  area  — 
three  heat  control,  and  are  fully  washable. 
The  range  has  a  three  year  guarantee. 

With  a  flex  6' 7"  (2m)  long  and  a  3-pin 
plug  attachment,  the  Fleecywarm  electric 


'gar 


0n  May  23rd  t„  ■ 
^  mums,  a  hvei^'  m"ffor>sof 

rusk,  delightful sisterto  n  Lo*Su< 
fooks  Identic,  fool)    U"9,»a>  msks 
Messed  in  new  eye  '  °thwillbe 
blue  outfits  -  formumsataT9Pink^d 
Amazing  blrth  weight  a  /"^o^ 
WOO.000 pounds  for '*  °Uncir>9  ' 
neWar"valannou^^wide 

Wktsofopport unity°™S°' 
announcements  to  healtn  'nfor^tive 
Parleys  medical  sales  for  ^0/S- 
e^enceeverywhere  °*e  ^bein 

■ne'P'ng you  by 


1122 


Chemist  &  Druggist  if  June  I98S 


underblankets  are  available  in  standard 
and  de-luxe  versions,  and  in  single  and 
double  sizes.  The  de-luxe  versions  are 
extra  large  in  both  length  and  width. 
Available  are  a  standard  single  model 
(50in  x  25in,  £17.95),  standard  double 
(50in  ■  42in,  £22.95),  de-luxe  single  (60in 
x  30in,  £19.95)  and  de-luxe  double  (60in 
«  48in.  £27.50).  Pifco  Ltd,  Failsworth, 
Manchester  M35  OHS. 


Birthday  presents 
from  Ladycare 

Two  competitions,  one  for  the  consumer 
and  the  other  for  chemist  assistants,  have 
been  devised  to  mark  the  first  anniversary 
of  the  Ladycare launch. 

Consumer  entrants  have  to  list  in 
order  of  priority  six  statements  on 
lifestyle  which  prepare  them  for  a  luxury 
holiday.  A  1 5  word  tie-breaker  and  one 
proof-of-purchase  complete  the  entry. 
First  prize  is  a  holiday  for  two  worth 
£2,500  and  100  runners-up  will  receive 
bouquets  of  flowers. 

For  the  sales  assistants  the  first  prize  is 
a  holiday  for  two  at  the  Champneys 
Health  &  Beauty  Centre.  The  competition 
comprises  five  multiple  choice  questions 
on  vitamins  and  minerals,  entries  for 


Proudly  showing  off  new  rusks  for 
sampling  to  mums  and  their  babies. 

Foley's  are  happy  to  announce 
that  rusks  andretailers  are 
both  doing  well. 


j,\nYt  AKK 
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which  must  be  sent  in  by  September  30. 

Interflora  vouchers  to  the  value  of  £8 
will  be  available  to  retailers  in  exchange 
for  five  outer  sleeves  from  Ladycare  six- 
packs  bought  during  the  promotional 
period.  In-store  material  to  support  the 
consumer  competition  includes  leaflets, 
showcards,  shelf  edgers  and  header 
boards  for  merchandisers.  Booker  Health 
Foods  Ltd,  Healthways  House,  45  Station 
Approach,  West  By  fleet,  Surrey. 

Two-pronged  attack 
for  Parozone 

Jeyes  are  to  launch  their  biggest-ever 
campaign  to  promote  Parozone  bleach. 
With  a  total  £750,000  investment 
concentrated  into  a  ten-week  period,  the 
campaign  is  using  a  two-pronged  attack, 
says  the  company. 

A  coupon  drop  will  be  made  to  more 
than  10-million  homes  throughout  the 
UK.  With  the  copyline  "Wanted  —  mass 
murder  —  little  squirt  on  trial"  a  leaflet 
spells  out  the  benefits  of  Parozone  and 
features  an  8p  money  off  coupon. 

Following  the  coupon  drop  a  £500,000 
national  television  campaign  will  break  on 
July  4.  Concentrated  into  a  four-week 
period  this  campaign  will  be  seen  by  more 
than  80  per  cent  of  all  housewives  in  the 
UK,  Jeyes  estimate.  Jeyes  UK  Ltd,  Brunei 
Way,  Thetford,  Norfolk  IP24  I  HA. 


Wholewheat  crisp,  a  health  food  snack 
low  in  calories  and  high  in  dietary  fibre 
(C&D  last  week  p1 079),  are  available  in 
displays  of  40  packs  (£3.60  trade).  The 
packs  retail  at  £0. 12  each.  Protein 
Foods  (Health  Foods)  Ltd,  Ramsey 
Road,  Tipton,  Birmingham 
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Cow  &  Gate  relaunching  improved 
range  of  babymeals 


Cow  &  Gate  are  introducing  19  new 
varieties  to  their  range  of  babymeals, 
backed  by  a  £300,000  Press  campaign 
beginning  in  August.  A  major  consumer 
promotion  will  be  launched  in  August 
too,  says  the  company. 

The  range  of  stage  1  and  stage  2  jars 
now  totals  51  varieties  with  new  products 
replacing  the  old  as  stocks  are  exhausted. 
Prices  are  unchanged.  Cow  &  Gate  expect 
the  fish  in  cheese  sauce  and  spaghetti 
bolognaise  to  be  particularly  popular. 
Creme  caramel,  strawberry  fool  with 
vitamin  C,  apples  with  vitamin  C,  and 
mixed  cereal  breakfast  have  already  been 
distributed  and  other  varieties  are  now 
available.  Cow  &  Gate  are  organising  a 
"Summer  sale"  with  a  cash  bonus  offer 
to  encourage  sell-through  of  discontinued 
varieties. 

After  consultation  with  more  than 
1 ,000  mothers  Cow  &  Gate  have 
reformulated  stage  1  meals  (for  babies 
from  about  three  months)  which  are  now 
thicker  but  smooth,  and  stage  2  meals  (for 
babies  from  about  six  months)  which  are 
thicker  with  pieces  which  "melt  in  the 
mouth." 

Varieties  in  both  stages  are  almost  all 
the  same  so  that  mothers  are  able  to 
introduce  pieces  to  chew  and  not  have  to 
worry  about  introducing  new  flavours  at 
the  same  time,  say  Cow  &  Gate.  Packs  are 


colour  coded:  yellow  for  breakfasts, 
brown  for  main  courses  and  savouries, 
and  green  for  desserts. 

Press  support  will  run  from  August  to 
December  with  colour  double  page 
spreads  and  single  pages  in  Living,  Family 
Circle,  Good  Housekeeping,  Mother  and 
Baby,  Parents,  Maternity  and 
Mothercraft  and  TV  Times.  One  copy  line 
reads:  "Will  your  baby  have  taken  three 
big  steps  before  that  first  little  one." 

Mothers  in  hospital  will  be  exposed  to 
promotions  through  Bountyvision  and  the 
Bounty  book.  Sampling  of  the  baby 
yogurt  dessert,  stage  1  dinner  and  stage  1 
dessert  in  the  Bounty  weaning  pack  from 
Boots  branches  begins  in  July.  Cow  & 
Gate  claim  this  will  achieve  over  30  per 
cent  coverage  of  mothers  with  young 
babies.  Cow  &  Gate  Ltd,  Cow&  Gate 
House,  Trowbridge,  Wilts  BA 14  8 HZ. 


Consumer  purchases 
of  AH  Clear  up  45pc 

All  Clear  anti-dandruff  shampoo  has  an 
eight  per  cent  share  of  the  £100m 
shampoo  market  and  is  now  neck-and- 
neck  with  Vosene  for  the  number  two 
position  behind  Head  &  Shoulders,  say 
Elida  Gibbs.  Consumer  purchases,  they 
say,  are  up  45  per  cent  on  the  previous  six 
month  period. 

Gibbs  attribute  this  success  to 
continuous  heavy  advertising  and 
promotional  campaigns.  In  the  first  five 
months  of  this  year  All  Clear  was 
supported  by  an  £825,000  radio  and 
television  campaign  and  "aggresive 
below-the-line  promotions"  including 
extra  value  and  banded  packs.  Elida 
Gibbs  Ltd,  PO  Box  1DY,  Portman 
Square,  London  W1A  IDY. 


Robitussin  orders 


All  orders  for  500ml  packs  of  Robitussin 
received  at  Horsham  will  be  filled  with 
12  x  100ml,  unless  specifically  directed 
otherwise,  due  to  temporary  production 
delays.  A.H.  Robins  Co  Ltd,  Redkiln 
Way,  Horsham,  West  Sussex  RH 13  5QP. 

ON  TV 
NEXT  WEEK 


Little  by  little 


Still  reticent  about  their  plans  for  a  new 
OTC  medicines  range  (C&D  last  week), 
Bristol-Myers  have  confirmed  a  "leak" 
that  the  first  two  products  are  to  be 
Comtrex  (a  cold  treatment)  and  Duralin 
(an  analgesic  for  chronic  pain).  Bristol- 
Myers,  Station  Road,  Langley,  Slough 
SL3  6EB. 

Bic  spend  £600,000 
starring  McEnroe 

A  £600,000  national  television  campaign 
for  Biro  Bic  starring  tennis  ace  John 
McEnroe  has  now  broken. 

The  commercial  runs  through  to  next 
year  and  covers  all  television  regions 
except  Ulster.  "It  was  obvious  that 
McEnroe  would  appeal  to  a  great  many 
younger  shavers,"  says  the  company. 
"We  feel  sure  consumer  response  will  be 
immediate." 

The  basic  message  is  that  although 
McEnroe's  tennis  skills  make  him  a  great 
deal  of  money,  he  still  prefers  Bic  to  all 


other  razors. 

Biro  Bic  believe  the  campaign  will 
prove  to  be  one  of  the  most  effective, 
hard-selling  promotions  ever  seen  for 
razors.  They  claim  that  independent 
research  gives  them  30  per  cent  of  the  wet 
shave  market.  Biro  Bic  Ltd,  Whitby 
Avenue,  Park  Royal,  London. 


The  Plastermind  pos  material  includes 
header  boards,  shelf  wobblers  and 
strips.  This  picture  should  have  been 
included  within  the  story  on  p1070  last 
week 


Ln  London 
M  Midlands 
Lc  Lanes 
Y  Yorkshire 
Sc  Seotland 


WW  Wales  &  West 


So 
M 
A 
I 


South 
Norlh-easl 
Anglia 
Ulster 


Bt  Breakfast  Television 


We  Westward 
B  Border 
G  Grampian 
E  Eireann 
CI  Channel  Is 
C4  Channel  4 


Bergasol  sun  lotion: 
Bic  razors: 

Bodymist  deodorant: 
Cidal  soap: 
Cooper  Freshaire: 
Dentu-hold: 
Diocalm: 
Elastoplast  range: 
Germolene  cream: 
Gillette  ZR: 
Glints: 
Heatwave  styling  brush: 


All  C4  areas 
All  except  U 
All  areas 
Bt 
Lc 

All  areas 
All  areas 
All  areas 
Lc 

All  areas 
All  except  Ln,So,A,M 
Ln,Lc,Sc 


Lancome  Rouge  a  Levres  satin  lipstick: 

All  except  U,CI,E 
Limara  bodyspray:  All  areas 

Maws  Wipers:  All  except  A, We, B,E, CI 

Nivea:  All  areas 

Odor-eaters:  All  areas  (inc  C4) 


Pampers  disposable  nappies: 
Polaroid  Sun  cameras: 
Polyfoam: 
Polytint: 

Pond's  cold  cream: 
Savlon  liquid: 
Shine-on  heated  hood: 
Silkience: 

I 'ahiti  bain  inoussant: 
Unican  homebrews 
Zest  toilet  soap: 


All  areas 
All  areas 
Ln,M,Lc,Y 
WW.NE 
Bt 

All  areas 
M,Lc,Y 
All  areas 
All  areas 
Ln,M,Lc,Y,WW,So,We 
Y.NE.A 
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It's  here. 

The  world's  most  advanced 
disposable  razor.  The  very  first  to  give  you  a 
Wilkinson  Sword  blade  when  you  need  it. 
And  make  it  safe  when  you  don't. 

We're  backing  it  with  the  biggest 
shaving  launch  this  country  has  ever 
seen. 


In  the  first  three  months  alone,  we're 
spending  £750,000  on  a  national 
television  campaign.  There's  an  equally 
impressive  (and  persuasive)  Point  of  Sale 
package.  And  valuable  trade  discounts 
throughout  the  entire  launch  period. 

In  other  words,  we're  all  set  to  move 
Retractor  smoothly  off  your  shelves. 


Retractor  -  is  a  trade  markbl  Wilkin--.*  m  Swurd  Limited 


Soothes  and  relieves  the  discomfort  of  haemorrhoids 


Self-selection 
will  boost  your  sales 


Sales  of  Anusol*  are  increasing  month 
by  month.  No  wonder- we're  the  out-and-out 
brand-leader,  and  this  pharmacy  market  has 
shown  continuous  growth  over  recent  years. 
But  you  can't  get  your  share  of  this  extra 
business  by  keeping  Anusol  in  a  drawer. 
Put  Anusol  where  your  customers  can 


self-select  without  embarrassment, 
and  you'll  be  amazed  how  your  sales  leap. 
So  ask  yourself  about  Anusol  -  are  you 
getting  your  share  of  self-selection  sales? 
ANUSOL  CREAM  •  ANUSOL  OINTMENT 
ANUSOL  SUPPOSITORIES 
ANUSOL  ANTISEPTIC  TISSUES 


WARISER 


Data  sheet  available  on  request  from 
Warner-Lambert  (UK)  Limited,  Southampton  Road, 
Eastleigh,  Hampshire  S05  5RY.  Tel:  0703  619791 
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The  'go  anywhere' 
electric  shaver 


An  electric  shaver  aimed  at  the  younger 
market  and  designed  in  a  "go  anywhere 
size"  is  currently  being  sold  in  by  Philips. 

Divisional  director  of  Philips  Small 
Appliances,  Freddie  Brown,  describes  the 
Le  Mans  shaver  as  "a  totally  new 
concept." 

Available  in  three  colourways,  the  Le 
Mans  HP  1620  is  priced  at  £14.95.  Stored 
in  its  clip-on  case  the  shaver  measures 
13cm  x  8cm  x  4cm.  Features  include 
two  rotary  action  floating  heads  and  a 
flip-up  shaving  head  for  easy  cleaning. 

A  pos  shelf  display  carton  and  see- 


through  display  pack  are  available  as  are 
counter  and  window  showcards. 

Philips  reckon  the  Le  Mans  will  also 
serve  the  man  on  the  move  because  it  is 
small  enough  for  any  kit  bag  or  brief  case. 
Philips  Small  Appliances,  Dairy  Lane, 
Hastings,  Sussex  TN34  1XN. 


New  Vecon  formula 

Vecon  concentrated  vegetable  stock  has 
been  repackaged  and  reformulated. 

Extra  vegetables,  including  tomato 
and  beetroot,  have  been  added  as  well  as 
extra  vitamins  including  B12,  A,  Bl ,  B2, 
niacin,  C  and  iron. 

Modern  Health  Products  say  that 
Vecon  dissolves  more  easily  and  has  an 
improved  flavour.  Packaged  in  4oz 
(£0.79),  8oz(£1.25),  and  1kg  (£4.75), 
Vecon  is  available  from  wholesalers 
(including  Brewhurst,  Health  Stores, 
Wholesale  and  Interhealth)  or  direct  from 
Modern  Health  Products  Ltd,  Davis 
Road,  Chessington,  Surrey. 

Women's  Press  campaign 
from  Kirby-Warrick 

Calamousse  and  Lactocalamine  are  to  be 
supported  by  an  advertising  campaign  in 
the  women's  Press.  Calamousse 
advertisements  will  appear  in  Options, 
Cosmopolitan,  Good  Housekeeping, 
Woman 's  World,  Honey,  19  and  Ms 
London  during  July  and  August. 
Lactocalamine  will  be  advertised  in  Good 
Housekeeping,  Family  Circle  and 
Woman 's  Own  again  in  July  and  August. 
Kirby-  Warrick  Pharmaceuticals  Ltd, 
Mildenhall,  Bury  St.  Edmunds,  Suffolk 
IP 28  7 AX. 

Booths  launch  oral 
hygiene  own-brands 

Boots  have  launched  own  brands 
Dencalm  toothpaste  (75ml  £0.95)  and 
Minty  mouth  freshener  tablets  (30  £0.48), 
which  will  be  appearing  in  branches  this 
month. 


Boots  say  that  Dencalm  is  a  premium 
priced  product  that  will  compete  directly 
against  Sensodyne  and  Emoform  in  the 
sensitive  teeth  sector  of  the  market,  for 
which  they  have  high  hopes.  Boots  Co 
Ltd,  Thane  Road,  Nottingham  NG2 
3  A  A. 

Morgans  in  a  jar 

Morgan's  hair  darkening  cream  will  now 
be  available  in  120ml  jars  (£2.04).  The  jar, 
which  is  already  available  for  export,  has 
achieved  "overwhelming  success  says  the 
company.  Morgan 's  Pomade  Co  Ltd, 
Cole  wood  Industrial  Estate,  Swalecliffe, 
Whitstable,  Kent  CT5  2RT. 


A  water-based  fly  killer  (£0.59)  and  a 
window  cleaner  (£0.60) ,  also  suitable 
for  mirrors,  bright  metals  and  tiles, 
have  been  added  to  the  Provence 
household  range.  Shrink-wrapped  in 
dozens  and  packed  in  Woz  printed 
trimline  cans  with  a  250ml  fill,  the 
aerosols  are  available  from  Haventrail 
Ltd,  South  Humberside  Industrial 
Estate,  Great  Grimsby  DN31  2TS 


Recent  additions  to 
the  Carmen  range 

Four  additions  —  two  ladies'  shavers,  a 
hairdryer  and  a  heat  conditioning  hood  — 
have  been  made  to  the  Carmen  range.  The 
Shine-on -heat  conditioning  cap  (£21.95)  is 
for  use  in  conjunction  with  Henara 
Henna  treatment  wax  eliminating  the 
constant  use  of  hot  damp  towels  during 
the  conditioning  treatment  period,  says 
the  company. 

Of  the  two  shavers,  the  Close 
Encounter  battery  operated  ladies'  shaver 
comes  with  both  a  straight  and  contoured 
edge  while  Bikini  Line  is  a  tiny  ladies' 
shaver  "no  bigger  than  a  fountain  pen". 
Battery  operated,  Bikini  Line  will  retail 
for  £9.95. 

Finally  Romany  is  described  as  a 
compact  hairdryer  supplied  in  a  white 
drawstring  travel  bag  (£9.95).  A  dual 
voltage  dryer  with  two  heat  and  speed 
settings  it  comes  in  a  livery  of 
Meditteranean  blue.  House  of  Carmen 
Ltd,  Carmen  House,  Deer  Park  Road, 
London  SWI9  3UX. 

Fastidia  promotion 

Lilia-White  are  currently  promoting 
Fastidia  mini  pads.  All  packs  of  10  will  be 
flashed  "Special  Price  —  no  more  than 
29p"  during  an  eight  week  period.  Plain 
packs  will  be  available  for  those  who  do 
not  wish  to  participate  in  the  promotion. 
Lilia-  White  Ltd,  Alum  Rock  Road, 
Birmingham  B8  3DZ. 

Fennings  offer 

Fennings  Pharmaceuticals  are  offering  a 
bonus  of  14  to  the  dozen  on  all  orders  of 
six  dozen  or  multiples  of  six  dozen  for 
Fennings  original  and  lemon  flavour 
mixtures  during  July.  Fennings 
Pharmaceuticals,  46  London  Road, 
Horsham,  West  Sussex  RH12  2DT. 


Tesco's  best  buys 

Included  in  the  latest  Tesco  Checkout  '83 
best  buys  promotion  are  Johnson's  baby 
powder  (227g,  £0.69),  baby  cream  (45g, 
£0.47),  baby  lotion  (120ml,  £0.66),  baby 
bath  (120ml,  £0.45),  baby  shampoo 
(125ml,  £0.56),  baby  soap  (125g,  £0.32), 
baby  oil  (135ml,  £0.74),  Band-aid 
waterproof  (economy  pack,  £0.71)  and 
Macleans  toothpaste  (2  x  125ml  banded 
pack,  £0.85). 
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Soaps  with  a  story 

A  Wind  in  the  Willows  range  of  toiletries 
is  being  launched  by  Richards  &  Appleby. 
The  four  soaps  depicting  ratty,  mole,  toad 
and  badger  are  available  in  duo  packs  (2 
X  75g  soaps,  £1 .39)  while  the  gift  pack 
combinations  contain  two  soaps  and  a 
talc  and  two  soaps  and  bath  dew  (both 
£2.29).  In  all  there  are  four  packs  each 
carrying  a  short  story  on  the  back. 

Gift  parcels  at  £38.75  trade  contain 
one  dozen  of  each  of  the  fine  transfer 
soap  collections  and  half  dozens  of  the 
gift  pack  combinations.  Richards  & 
Appleby  Ltd,  Gerrard  Place,  East 
Gillibrands,  Skelmersdale,  Lanes. 

Algispray  offer 

Six  free  Algispray  will  be  given  on  every 
order  of  24  until  the  end  of  July.  Kirby- 
Warrick  Pharmaceuticals  Ltd, 
Mildenhall,  Burv  St  Edmunds,  Suffolk 
IP28  7 AX. 

Cherry  Dioralyte 

Dioralyte  is  now  available  in  cherry 
flavour  (£6.90  per  20  sachets).  Market 
research  indicates  that  this  is  the  most 
acceptable  taste  for  all  age  groups 
particularly  younger  children,  say 
Armour  Pharmaceutical  Co  Ltd, 
Hampden  Park,  Eastbourne,  East  Sussex. 


Loss  of  face 


The  Kids  from  Fame  range  of  toiletries 
are  marketed  by  Famous  Face  Co  and  not 
Funny  Face  Co  as  stated  in  C&D  last 
week. 

Endocil  relaunch 

The  Endocil  skincare  range  is  now 
relaunched  with  a  tinted  moisturiser 
called  nearly  natural.  The  traditional  blue 
and  white  packaging  is  updated  while  the 
tinted  moisturisers  are  available  in  golden 
bronze  packs. 

Clear  and  tinted  moisturisers,  together 
with  moisturising  beauty  cream  are  now 


available  in  40g  sizes  replacing  the  30ml 
sizes  (£1 .95)  while  eye  cream  comes  in  a 
12g  size  (£2.50).  The  company  plans 
"strong  media  support  and  continuous 
activity  below-the-line".  Chefaro 
Proprietaries,  Cambridge  Science  Park, 
Milton  Road,  Cambridge. 

UK  push  for  Glad 

Distributors  of  the  Glad  range  of  food 
wrapping  products  are  making  a  push  in 
the  UK  market  supported  by  a  regional 
television  and  consumer  Press  campaign. 
F.  Bender  Ltd  are  to  advertise  the  range 
on  Granada  and  Thames  television  until 
the  end  of  July. 

Glad  is  the  only  branded  product 
whose  market  share  is  continuing  to  grow, 
they  claim.  E.  Bender  Ltd,  4  Vale  Road, 
Einsbury  Park,  London  N4  1PQ. 

PRESCRIPTION 
SPECIALITIES 

Surgicare  Accordion 

Squibb  Surgicare  have  added  Accordion 
flange  to  their  System  2  range  (non-sterile 
packs;  70mm  x  10,  £25.28  and 
100mm  x  10,  £44.60  trade).  Sterile  packs 
are  available  for  hospital  use.  The 
Accordion  flange  is  designed  to  provide 
additional  comfort  for  the  post-operative 
patient  by  allowing  fingers  to  be  placed 
underneath  the  plastic  ring  of  the  flange 
so  that  it  is  supported  as  the  pouch  and 
flange  are  "clicked"  together  say  Squibb 
Surgicare  Ltd,  Reeds  Lane,  Moreton, 
Mersey  side  L46  1QW. 

Human  Protaphane 

Novo  have  introduced  Human 
Protaphane  (isophane  insulin  injection),  a 
neutral  suspension  of  human 
monocomponent  isophane  insulin 
containing  lOOiu  per  ml  (10ml  £7.88 
trade).  When  shaken  it  appears  white  and 
cloudy.  Distributors  are  Earillon  Ltd, 
Bryant  Avenue,  Romford,  Essex. 


Proprietor  pharmacist  John 
Rutherford,  MPS.  receives  a  cheque  for 
£1,000  from  Unichem  chairman 
Norman  Sampson  —  first  prize  in  the 
Unichem  April  Top  Ten  cash  bonanza 
draw.  Pictured  from  left  to  right  are 
John  Rutherford,  Duncan  Smeaton, 
manager  of  the  Unichem  Nuneaton 
branch,  and  Norman  Sampson 


Mysteclin  syrup 

Mysteclin  syrup  is  now  natural  yellow 
(formerly  deep  orange)  due  to  removal  of 
the  colouring  agent.  The  first  batch 
numbers  affected  are:  3C  043  for  the 
100ml,  and  3C  044  for  the  1  litre 
presentation.  E.R.  Squibb  &  Sons  Ltd, 
Reeds  Lane,  Moreton,  Merseyside. 


Cox  coating 


Phenylbutazone  tablets  lOOmg  (Cox),  are 
now  film  coated  and  not  sugar  coated  as 
previously.  Arthur  H.  Cox  &  Co  Ltd, 
Whiddon  Vallev,  Barnstaple,  Devon 
EX32  8NS. 

Althesin  from  DF 

From  July  4  Althesin  injection,  10  x  5ml 
and  10  x  10ml  (prices  unchanged)  will  be 
supplied  by  Duncan  Flockhart  (instead  of 
Glaxo  Laboratories),  presented  in  the 
company's  new  pack  style.  Duncan 
Flockhart  &  Co  Ltd,  700  Oldfield  Lane 
North,  Greenford,  Middlesex  UB6  0HD. 


^S^?  THE  RETAIL  CHEMIST  EXHIBITION 

I  / /\\        (  O  )      The  Cunard  International  Hotel,  London  W.6.  11-13  September  1983. 


INFORMATION  and  ADMISSION  TICKETS  from: 

TRADES  EXHIBITIONS  LTD,  Exhibition  House,  Spring  St,  London  W2  3RB.  Tel:  01-262  2886. 
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Two 

counter- 
measures 

against 
diarrhoea. 


Imodium  E 

loperamide  hydrochloride  2  mg 

for  the  rapid  relief 
of  diarrhoea 

Dosage  see  enclosed  leaflet 

loperamide  hydrochloride  2  mg  ^^^0^^m0^^M 

for  the  rapid  relief^^^sSSpl?^ 
of  diarrhoea  ^^^^Bj^St^^' 

Dosage  seeenclosed ^^^^^P^^5^P^^S(B^^^ ' 

^0^L                          ^0^^^  4  capsules 

^jj^^^^^8^psules 

New  handy  packs 
for  counter  prescribing 
from  Janssen. 


P^B  Furthei  information  isavailabli  i h i  equesl  from 

W§i  lanssen  II mi  mm.  eutical  I  imited,  |an;sen  House,  Chapel  Street,  Marlow,  Bui  ks  SI  7 
!<■!  Marlow  (06284)  '1744  fell  •  847788 


Actifed  Tablets.  Each  one  contains  an  antihistamine  (triprolidine)  plus  pseudo- 
ephedrine.  Together,  they'll  quickly  and  effectively  relieve  the  misery  of  hay  fever. 

But  what  happens  when  the  hay  fever  season  comes  to  an  end? 
Happily,  you  €an  continue  to  recommend  Actifed  Tablets. 

Because  when  it  comes  to  colds  and  flu,  they'll  also  provide  rapid 
and  effective  relief. 

What  with  the  oncoming  hay  fever  season  and  Britain's  history  of 
cold  summers,  Actifed  Tablets  are  something  no  pharmacist  can 
afford  to  sneeze  at. 

Presentation:  Each  tablet  contains  2.5mg  Triprolidine  Hydrochloride  BP  and  60mg  Pseudoephedrine  Hydrochloride  BP.  Indications:  Symptomatic 
relief  of  upper  respiratory  congestion  in  the  common  cold,  hay  fever,  vasomotor  and  allergic  rhinitis,  acute  sinusitis,  otitis  barotrauma.  Dosage:  Adults 
and  children  over  12  years:  1  tablet  three  times  a  day.  Contra-indications:  Actifed  is  contra-indicated  in  persons  hypersensitive  to  pseudoephedrine 
or  triprolidine  and  in  those  under  treatment  with  MAO  inhibitors  and  within  2  weeks  of  stopping  such  treatment.  Precautions:  Although  at 
recommended  dosage  pseudoephedrine  has  virtually  no  pressor  effects  in  normotensive  subjects.  Actifed  should  be  used  with  caution  in  patients  with 
cardiovascular  disorders  including  hypertension.  May  cause  drowsiness  which,  in  some  patients,  may  be  potentiated  by  alcohol  or  other  central 
sedatives.  Cost  to  retailer:  £0.57  for  12  tablets  (PL3/5003X  Further  information  is  available  on  request.  Wellcome  Consumer  Division,  The  Wellcome  \IUg%  1 1  Of)  tTI  0 
Foundation  Ltd.,  Crewe,  Cheshire.  Actifed  is  a Tradi  Mark  WWCllvUHIv 


ACTIFED 

TABLETS 

QUICK  ACTING 
DECONGESTANT 


AESGP  CONFERENCE 


Optimism  for  future  of 
self  medication  

Future  health  care  and  the  role  of  self  medication  was 
the  theme  for  the  European  Proprietary  Association 
(AESGP)  meeting  in  Stockholm  last  week.  A  record 
attendance  from  the  14  member  countries,  including  the 
Proprietary  Association  of  Great  Britain,  reflected  the 
growing  interest  in  the  subject 


Mr  A.J.  Jamison,  AESGP  president,  in 
his  opening  address  emphasised  that  the 
individual  was  now  ready  to  take  a  greater 
responsibility  for  his  or  her  health.  "We 
are  heading  for  an  era  when  the  individual 
is  able  to  recognise  his  full  capability  in 
health  care  and  when  the  legislative  and 
social  environment  permits  him  to  realise 
the  full  potential  of  that  capability  in  the 
exercise  of  responsible  self  medication. 

"In  the  process  of  change  towards 
creating  this  environment,  the  regulatory 
authorities,  the  medical  and  pharmacy 
professions  and  the  pharmaceutical 
industry  must  work  in  close  harmony 
towards  the  common  goal." 


Professor  K.  Strandberg,  head  of  the 
Swedish  National  Board  of  Health, 
announced  at  the  conference  that  topical 
1  per  cent  hydrocortisone  preparations, 
and  dextromethorphan  and  imidazole 
preparations  would  be  available  for  over 
the  counter  sale  in  Sweden  by  the  end  of 
the  year. 

Speaking  at  the  session  on 
"Prescription  to  non-prescription  — 
making  it  a  reality",  he  said  the  area 
would  be  kept  under  continuous  review 
but  any  changes  would  be  made  with 
caution  to  "give  time  both  to  educate  and 
inform  the  consumer". 

Professor  Strandberg  outlined  a 
number  of  requirements  for  a  non- 
prescription medicine.  It  should  have  low 
toxicity  with  no  troublesome  side  effects, 
he  said,  and  the  effects  should  be  simple 
and  short  lasting.  Treatment  should  be 
able  to  be  initiated  without  medical  advice 
but  through  adequate  labelling. 
Distribution  of  patient  information 
through  pharmacies  was  also  important. 

The  initiative  for  any  changes  should 
come  from  the  industry,  he  said.  "If  a 
manufacturer  wishes  to  change  a 
classification  he  must  submit  a  detailed 
application  which  highlights  changes  in 


The  conference  looked  at  new  trends 
in  self  care,  the  need  for  collaboration 
between  industry,  the  consumer  and  the 
legislature,  and  how  European 
governments  are  working  to  transfer 
medicines  from  prescription  to  over  the 
counter. 

The  European  Proprietary 
Association  (AESGP)  is  composed  of 
national  associations,  or  groups  of 
manufacturers  and  distributors  of  those 
proprietary  medicines  which  are  available 
without  prescription  and  which  may  be 
advertised  to  the  public  for  use  in  self 
medication. 


making 


dosage  and  other  aspects." 

The  US  experience  with  hydro- 
cortisone was  looked  at  by  Professor 
E.  W.  Rosenberg,  of  the  University  of 
Tennessee.  Ten  years  ago,  while  working 
as  a  consultant  dermatologist  for  Plough 
Inc,  he  helped  draft  the  initial  submission 
for  the  reclassification  of  0.5  per  cent 
hydrocortisone  from  prescription  to  an 
OTC  agent. 

Although  employed  to  suggest  new 
agents  he  had  been  impressed  with 
Abbott's  success  in  marketing  an  OTC 
version  of  their  selenium  sulphide 
shampoo,  Selsun.  "It  seemed  obvious  to 
me  that  the  likeliest  place  to  find 
improved  agents  for  the  OTC  market  was 
to  look  further  at  the  long  list  of  agents 
already  being  sold  on  prescription,  but 
which  might  lend  themselves  to  patient- 
directed  use.  The  impetus  for  the 
reclassification  of  hydrocortisone  came 
from  industry,  not  from  the  profession  or 
the  regulatory  agency." 

About  the  time  of  the  submission  the 
Food  and  Drug  Administration  was 
reviewing  all  OTC  agents.  This  was  an 
important  factor  since  it  drew  a  large 
group  of  physicians  into  formal 
consideration  of  self  care  with  OTC 


Mr  A.  Jamison,  AESGP  president, 
making  his  opening  address  at  the 
European  Proprietary  Association 
conference  in  Stockholm.  His 
successor  is  MrA.B.  Claafon,  of 
Therapeuticon,  a  Dutch  company 


agents.  "For  most  physicians  this  was 
their  first  time  to  think  about  the  OTC 
market,  and  many  of  them  found  to  their 
surprise  how  large  the  market  was,  how 
extensive  was  the  scientific 
documentation  in  support  of  the  use  of 
various  OTC  agents,  and  how  much  data 
there  was  in  support  of  even  the  very 
highly  competitive  advertising  claims 
made  for  various  agents,"  Professor 
Rosenberg  said. 

FDA  review  OTC  agents 

Hydrocortisone  was  one  of  30  agents 
previously  available  only  on  prescription 
which  the  OTC  review  recommended 
should  be  considered  for  OTC  use.  The 
recommendation  was  then  considered  in 
open  session  by  the  dermatology  advisory 
committee  to  the  FDA,  where  it  was 
strongly  opposed  by  the  American 
Academy  of  Dermatology.  "They  took  an 
extremely  hostile  view  of  the  proposed 
reclassification.  In  doing  so,  I  believe  they 
were  reflecting  not  necessarily  the 
economic  interest  of  the  practising 
profession  but  rather  the  narrow 
perspective  of  the  practising  profession," 
said  Professor  Rosenberg.  In  spite  of  this 
the  advisory  committee  voted 
unanimously  in  favour  of  the  change,  and 
information  to  that  effect  was  published 
in  the  Federal  Register. 

Professor  Rosenberg  was  critical  of 
the  way  the  information  was  received  by 
the  industry.  "I  think  it  is  fair  to  say  the 
announcement  was  greeted  by  a  notable 
lack  of  enthusiasm.  Coupled  with  this  was 
a  certain  amount  of  bewilderment.  The 
marketing  departments  have  traditionally 
had  the  major  say  about  which  OTC 
agents  should  be  developed  and  brought 
Continued  on  pi  134 
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POM  to  P  —  the 
British  way 

to  sale.  My  impression  was  that  the  tools 
of  the  marketing  department  proved 
inadequate  when  faced  with  the  task  of 
evaluating  a  whole  new  class  of  product. 
In  many  companies  they  looked  at  the 
previous  $2  million  US  market  for 
hydrocortisone  cream  and  felt  it  was  not 
very  interesting." 

The  change  in  status  took  place  in 
1979  and  the  sales  of  OTC  hydrocortisone 
in  1982  in  the  US  were  about  $90  million. 
The  company  that  has  profited  most  from 
this  are  Upjohn  Corporation,  primarily 
an  ethical  pharmaceutical  company.  They 
moved  into  the  market  first  and  it  is  likely 
they  will  remain  a  dominant  force,  said 
Professor  Rosenberg.  "It  should  also  be 
pointed  out  that  in  terms  of 
hydrocortisone  there  was  really  no 
comparable  topical  agent  to  compete 
with.  For  that  reason  there  was  not  strong 
opposition  from  an  already  solidly 
entrenched  market  leader." 

Consumer  groups  were  non-commital 
or  negative  to  the  change.  The  public 
response  was  different  and  sales  rose  from 
zero  in  1979  to  20  million  units  in  1981 . 

The  DHSS  approach 

The  approach  taken  by  the  Department  of 
Health  in  the  UK  was  outlined  by  Mr  N. 
Hale,  head  of  the  Medicines  Division  at 
the  DHSS.  Until  recently  there  has  been 
no  recognised  system  for  reclassifying 
medicines,  he  said,  but  after  discussions 
with  the  pharmaceutical  industry  and 
others  concerned  the  Government  has 
produced  a  set  of  guidelines  which  are  in 
operation  (the  appendix  to  the  latest 
DHSS  Mail  outlines  the  procedures). 

"We  see  this  new  system  as 
experimental  for  the  next  few  years.  We 
can  then  see  if  it 
needs  to  be 
amended.  The 
industry  would  have 
liked  a  system 
which  gave  more 
rights  of  appeal, 
and  was  more  like 
the  system  for  the 
licensing  of 
medicines.  But  the 
Government's  view 
was  that,  at  least  for  the  initial  period  of 
the  new  scheme,  this  would  be  too 
complex  and  would  require  more  staff 
than  were  available.  I  think  it  is  fair  to  say 
that  the  industry,  even  though  they  would 
have  liked  something  more  elaborate, 
regard  the  new  arrangements  as  a  valuable 


Mr  N.  Hale,  DHSS 
Medicines  Division 


advance,"  said  Mr  Hale. 

The  new  system  is  as  follows:  when  a 
manufacturer  wishes  a  licensed  product  to 
be  moved  from  the  prescription  to  the 
non-prescription  category,  he  completes  a 
detailed  application.  The  application  is 
then  normally  referred  to  the  Committee 
on  Safety  of  Medicines  for  advice.  There 
is  no  right  of  appeal  against  a  negative 
decision.  If  the  applicant  wishes  to  pursue 
the  matter  and  has  further  evidence  this 
should  be  submitted.  The  Department  will 
then  review  its  decision.  Similar 
arrangements  will  apply  where  a 
company,  as  part  of  a  new  licence 
application,  proposes  that  a  product 


should  not  be  on  the  POM  list  even 
though  the  main  ingredient  is  on  the  POM 
list. 

There  are  not  likely  to  be  any  topical 
0.5  per  cent  hydrocortisone  preparations 
available  in  the  UK,  Mr  Hale  told  C&D 
afterwards.  The  reason  he  gave  was  that 
although  there  had  been  a  number  of 
applications,  the  preparation  had  not 
been  shown  to  be  efficacious.  Supporting 
data  with  the  application  requires  that  if 
the  indications  or  dosage  proposed  for 
over  the  counter  sales  differ  from  those 
already  licenced,  evidence  of  efficacy  in 
the  new  terms  of  use  may  well  be  needed. 


How  will  pharmacy  fare  in  2083? 


Self  medication  —  past,  present  and 
future  —  was  looked  at  by  social 
researcher  Professor  J.  v.  Troschke  from 
the  University  of  Freiburg,  Germany. 

In  the  past,  so-called  family  remedies 
were  predominant.  Today  they  have  been 
largely  replaced  by  pharmaceutical 
preparations,  he  told  the  conference.  In 
the  1880s  popular  medicine  was  far  more 
significant  for  the  broad  population  than 
the  professional  medical  system,  which 
most  could  not  afford.  Over  the  past  100 
years  scientifically-based  medicine  has 
promoted  the  reputation  of  medical 
doctors  enormously  and  supported  the 
monopolisation  of  treatment.  The  official 
public  health  system  has  pushed  lay 
medicine  "underground". 

"The  situation  in  1983  is  characterised 
by  the  fact  that  people,  aware  of  the 
problems  and  limits  of  professional 
medicine,  are  remembering  lay  medicine 
and  are  propogating  self  help  more  and 
more,"  said  Professor  Troschke. 
"Empirical  studies  show  that  65  to  75  per 
cent  of  all  complaints  and  bodily 
disorders  are  treated  at  lay  level  and  do 
not  lead  to  professional  consultation." 

In  a  survey  of  adults  in  the  Federal 
Republic  of  Germany  the  question 
"which  sickness  can  be  treated  without 
calling  a  physician?"  was  answered  with 
the  following  frequency:- 


% 

Headaches  84 
Stomach  disorders  77 
Constipation  74 
Tiredness,  exhaustion  71 
No  appetite  69 


Nervousness 
Insomnia 
Influenza 
Rheumatism 
Blood  pressure 


The  answers  to  the  question  show  that 
laymen  do  not  feel  competent  to  treat 
illnesses,  he  says.  When  asked  what  they 
would  do  about  minor  disorders  most 
respondents  said  they  would  wait  and  see. 
Active  behaviour  is  mostly  in  the  form  of 
self  medication  —  42  per  cent  of  people 
using  medicaments  from  the  family 
medicine  cabinet,  36  per  cent  using 
household  remedies  and  only  1 8  per  cent 
visiting  the  doctor. 

The  overwhelming  majority  of  the 
adult  population  only  take  a  medicine 
which  is  recommended  or  prescribed  by  a 
physician.  Also  the  lower  the  family 
income  the  more  frequently  people  go  to 
their  physicians  in  order  to  get  a 
prescription  to  treat  themselves. 


Professor  Troschke  revealed  some 
facts  on  the  family  medicine  cabinet.  "As 
a  rule  large  quantities  of  medicines  are 
kept  there.  Most  of  the  medicines  weren't 
bought  independently,  but  were  usually 
prescribed  some  time  before.  Problems 
with  the  medicine  chest  are  due  to 
ignorance  of  indication  and  application  of 
the  preparations  kept  there."  he  said. 

Breakdown  of  the  contents  of  108  family 
medicine  cabinets  with  2, 196 
medicaments  between  them. 


Nol 

Indication 

lotal 

Prescribed 

prescribed 

Painkillers 

% 

% 

% 

+  "drugs" 

84.2 

50.5 

17.6 

Medicine  for  colds 

63.0 

82.4 

Id  1 

Nose-drops 

70.4 

86.8 

2.6 

Diarrhoea 

34.2 

75.7 

16.2 

Constipation 

28.7 

54.8 

38.7 

Looking  ahead  to  the  2080s 

Looking  ahead  to  the  2080s  the  professor 
prophesied  apportionment  struggles 
between  the  various  professional  groups  in 
the  public  health  service.  "Professional 
associations  of  pharmacists  will  attempt  to 
turn  the  dispensing  pharmacy  into  a 
pharmaceutical  counselling  centre!'  he  said, 
"but  will  not  convince  the  majority  of 
pharmacists.  Under  growing  economic 
pressure  they  will  expand  their  marginal 
assortment  and  will  sell  anything  that  finds 
a  ready  market.  Thus  the  dispensing 
pharmacy  will  become  more  and  more  of  a 
drugstore!'  (It  should  be  noted  the  situation 
under  consideration  is  that  found  in  West 
Germany.  It  has  already  gone  a  long  way 
down  the  road  described  in  the  UK.) 

The  medical  profession  will  realise  that 
reliable  dispensing  under  those  conditions 
is  not  guaranteed,  and  will  press  for 
permission  to  keep  a  range  of  preparations 
in  the  surgery  to  hand  out  to  patients.  The 
patient  will  also  be  able  to  buy  self 
treatment  medicine  there,  but  without 
seeing  the  doctor,  the  professor  suggested. 

"A  central  question  in  Germany  is  the 
changing  role  of  the  pharmacist:  whether 
he  takes  the  chance  to  become  the  main 
advisor  for  self  medication,  or  leaves  this 
duty  to  others.  I  would  prefer  to  see  the 
pharmacy  as  the  place  for  information 
and  advice  on  the  use  of  medicines,  but  I 
am  very  sceptical,"  he  said. 

More  A  ESGP  conference  on  pi  136 
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Soft  and  Pure  cottonwool. 
Now  caught  in  pretty  boxes. 
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The  Soft  and  Pure  Cotton  Wool 
i  nge  is  already  highly  successful.  In  fact 
|  s  market  leader  as  it  stands. 

So  how  could  we  possibly  improve  it? 

We  have  the  softest,  purest  product 
I  u  can  catch  and  beautiful  packaging 
1  th  consumer  appeal,  all  supported  by 
I  ir  150  years'  experience.  We've  simply 


extended  our  range  to  include  an  attractive 
dressing  table  product.  Soft  and  Pure  now 
comes  in  pretty  boxes. 

We're  sure  youll  find  it  every 
bit  as  successful  as  the  rest  of  the  range. 
We  know  your  customers  will.  \  ® 

Robinsons  of  Chesterfield  Mir 

Chesterfield,DerbyshireS402AD.  Tel:  02463U01.Telex:  547320. 
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Industry  must  follow  changing 
focus  in  health  care 


What  kind  of  case  can  be  made  for  the 
contribution  of  self  medication  to  health, 
and  what  strategies  of  development  seem 
most  promising  were  questions  dealt  with 
by  Professor  L.  Levin  in  his  opening 
address  to  the  conference. 

Europe  and  North  America  have  seen 
an  exponential  growth  of  the  professional 
health  care  system  since  the  early  1950s, 
he  said,  and  health  professions  "are 
caught  up  in  the  belief  that  the  concept  of 
health  care  is  synonymous  with 
professional  personal  health  care 
services."  Health  planners  focus  on  these 
resources  and  it  is  "understandable  how 
shocking  the  idea  is  to  some  that  now,  as 
always,  ordinary  people  ordinarily  self 
supply  the  vast  proportion  of  their  health 
care  for  themselves  and  family." 

Although  research  into  the  magnitude 
and  quality  of  lay  self  care  has  been 
modest,  findings  are  consistent  with  the 
view  that  between  65  and  95  per  cent  of  all 
health  care  is  provided  by  lay  people  to 
themselves  and  relatives,  and  this  care  is 
by  no  means  limited  to  minor  illness.  A 
US  study  showed  20  serious  illnesses  and 
injuries  cared  for  at  home  for  every  one 
being  treated  in  hospital.  A  British  study 
found  that  less  than  one  third  of  illnesses 
were  cared  for  by  health  professionals, 
said  Professor  Levin. 

"Without  doubt  self  medication  is  the 
major  form  of  self  care,"  he  said.  "This 
is  of  particular  interest  in  that  it  appears 
that  the  form  of  health  service  available, 
contrasting  a  national  health  service  with 
a  fee-for-service  situation,  has  little  or  no 
effect  on  the  level  of  public  demand  for 
OTC  drugs." 

How  effective  and  safe  self  care 
practices  are  is  difficult  to  answer  though, 
taking  into  account  the  benefits  the  user 
perceives,  and  the  relative  merits  in 
contrast  to  seeking  professional  advice. 
The  latter  has  its  problems,  Professor 
Levin  warned,  with  iatrogenic  rates  (drug 
induced  illness,  or  that  resulting  from  the 
professional  services  of  a  doctor)  in 
American  hospitals  going  as  high  as  36 
per  cent  of  patients  treated,  with  from  5 
to  7  per  cent  being  legally  actionable. 

But  ironically,  the  expansion  of  the 
professional  health  care  sector  itself  may 
be  contributing  to  the  increased  public 
interest  in  health.  A  new  industry  has 
emerged  in  the  USA  in  the  manufacture 
of  lay  health  aids,  such  as  blood  pressure 
cuffs,  pregnancy  tests  and  even  DIY 
dental  repair  kits.  Public  access  to  health 
care  information  has  also  expanded. 

"It  is  at  least  now  evident  that  lay 

1136 


Professor  L.  Levin,  Yale  University, 
giving  the  opening  address  on  world 
perspectives  in  self  care 


health  resource  is  a  serious  component  of 
the  health  care  system,"  said  Professor 
Levin.  "Self  medication  is  an  essential 
aspect  of  lay  health  care,  but  the  future 
contribution  of  proprietary  medicines 
must  be  carefully  assessed  given  the 
growing  public  demand  for  increased 
participation.  A  sophisticated  public 
demand  for  quality  products  will  be 
matched  only  by  the  corollary  demand  for 
more  information  about  their  use  and 
potential  abuse." 

He  concluded  by  proposing  a  strategy 
for  the  proprietary  industry  to  adopt. 
Build  relationships  with  other  companies 
and  social  groups  interested  in  lay  health 
care,  he  advised,  and  establish  consumer 
advisory  councils  that  can  comment  on 
product  development,  advertising, 
educational  needs,  etc.  Substantial 
investment  in  public  education  sould  be 
made,  he  recommended.  "The  packaged 
insert  is  a  necessity." 

Industry  should  focus  attention  on  the 
legislation  that  controls  self  medication 
practices,  and  should  encourage 
governments  to  pursue  appropriate 
"switching"  of  medications.  It  should 
also  support  self  medication  policy  and 
practice  research.  Professor  Levin 
congratulated  the  AESGP  on  its  initiative 
in  sponsoring  a  33-country  policy  study 
and  nine-country  in-depth  review  of  self 
medication  practices  in  conjunction  with 
the  World  Health  Organisation. 

"We  are  moving  towards  a  social 
construction  of  the  world  of  health  with 
increasingly  greater  lay  control  over 
health  and  health  care.  It  is  an  area  of  de- 
professionalisation,  demystification  and 
self  determination.  Those  natural  allies  of 
this  process,  and  certainly  the  proprietary 
industry  is  a  central  one,  have  an 
unprecedented  opportunity  to  move  with 
the  flow  of  public  interest." 


A  proposal  to  introduce  mutual 
recognition  of  marketing  authorisations 
within  the  European  Community  has  been 
put  before  the  Council  of  Ministers,  and  a 
final  decision  can  be  expected  by  the  end 
of  the  month. 

Mr  N.  Bel,  head  of  the  pharmaceutical 
division  of  the  EEC  Commission,  said  the 
primary  activity  of  the  Commission  in  the 
pharmaceutical  field  was  to  remove  the 
major  obstacles  to  free  circulation  of 
medicaments. 

"As  a  result  of  harmonisation  we  have 
already  achieved  mutual  recognition  of 
test  results,  and  of  controls  for  finished 
products.  Now  the  time  has  come  to 
introduce  the  principle  of  mutual 
recognition  of  marketing  authorisations 
as  a  basic  element  of  free  circulation." 
The  system  of  mutual  recognition  means 
that  the  registration  of  a  medicine  in  one 
country  will  in  principle  be  valid  in  other 
member  states. 

He  went  on  to  explain  the  division  in 
responsibilities  in  the  field  of  public 
health  between  the  EEC  and  the  member 
states,  something  that  has  produced  "a 
considerable  number  of  mis- 
understandings over  the  years".  National 
health  policies  are  the  result  of  a  long 
historical  evolution,  Mr  Bel  said, 
however,  member  states  are  restricted  in 
that  they  have  signed  the  Treaty  of  Rome 
establishing  the  EEC.  The  EEC  is 
endowed  with  legislative  power,  in 
contrast  to  other  international 
organisations  like  the  Council  of  Europe 
or  the  World  Health  Organisation. 
"Community  policy  on  public  health  is 
strictly  limited  by  the  Treaty  of  Rome  to 
the  necessities  of  establishing  a  common 
market,"  said  Mr  Bel. 

"The  Community  has  no  independent 
mission  where  public  health  is  concerned. 
The  clearest  indication  of  this  is  to  be 
found  in  Article  36  of  the  Rome  treaty, 
which  together  with  Article  30  is  one  of 
the  key  provisions  for  the  attainment  of 
the  Community's  principal  objective  — 
the  creation  of  a  common  market.  Article 
30  prohibits  any  quantitative  restrictions 
on  imports  or  exports.  Article  36, 
however,  states  that  such  prohibitions  do 
not  apply  when  the  restrictions  are 
justified  on  the  grounds  of  health 
protection  and  the  protection  of  human 
life."  The  way  around  obstacles  arising 
from  this  was  harmonisation  of  the  laws 
in  question,  Mr  Bel  explained. 

Provision  is  made  for  harmonisation 
in  Article  100  of  the  Treaty.  The  Council 
of  Ministers  is  entitled  to  adopt  directives 
proposed  by  the  EEC  Commmission. 
Directives  can  only  be  adopted 
unanimously,  however,  so  the 
responsibility  for  public  health  is  left,  in 
the  last  instance,  with  the  member  States. 
Once  adopted,  directives  are  an  integral 
part  of  community  policy  and  have  to  be 
incorporated  by  member  states  into  their 
national  legislation. 
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Dermidex 
has  its  peak  sales 
in  the  Summer . 
with  peak 
advertising  too! 


*  Over  60%  of  consumer  sales  in  the  five 
peak  summer  months 

*  A  £200,000  Press  campaign 
spanning  the  summer  months 
PLUS  a  special  campaign 
to  Health  Visitors  and  Community  Nurses. 

*  Were  you  one  of  the  20  to  30%  of  chemists 
who  were  OUT-OF-STOCK  last  year  when 
demand  was  at  its  greatest.  Don't  miss  out 
this  year- order  now! 

*  AS  STOCKS  OF  BOTTLES  RUN  OUT  - 
WE  ARE  INTRODUCING  NEW  TUBE 
PACKS  (30g  and  50g)  DURING  THE 
SUMMER  (See  illustration) 

*  Every  order  carries  the  full  International 
Laboratories  Guarantee 

TIME  TO  TAKE 

DERMIDEX 

— seriously 
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Council  favours  batch 
numbers  on  all  medicines 


The  Pharmaceutical  Society's  Council 
decided  at  its  June  meeting  to  work 
towards  a  policy  whereby  the  name  of  the 
manufacturer  or  supplier  and  the  batch 
number  is  included  on  dispensed 
medicines. 

Professor  A.  Beckett  initially  moved: 
"That,  for  the  protection  of  the  patient,  a 
medicine  supplied  to  or  for  a  patient  from 
the  out-patient  department  of  hospitals  or 
from  community  pharmacies,  must  be  in 
the  original  pack  bearing  the  name  of  the 
manufacturer  or  supplier  and  the  batch 
number  of  the  product,  or  alternatively 
this  information  must  be  recorded  on  the 
container  supplied." 

The  emphasis,  he  said,  was  on  the 
protection  of  the  patient.  Substandard 
materials  became  available  from  time  to 
time  and  the  ability  to  identify  a  product 
was  important  in  the  patient's  interests; 
pharmacists  were  the  only  people  in  a 
position  to  identify  products  going  to 
patients.  He  recognised  that  the  emphasis 
was  on  original  pack  dispensing,  but  he 
deliberately  suggested  alternatives. 

Expensive  idea 

Mrs  M.  Rawlings  said  it  was  a  motion 
with  which  all  would  have  sympathy,  but 
it  was  a  very  expensive  proposition.  She 
wondered  whether  Council  should  accept 
it  without  considering  the  cost 
implications  for  manufacturers  and 
wholesalers;  2,000  litres  of  Benylin  in 
125ml  bottles  was  "mind-boggling"  for 
the  wholesaler.  Costs  would  be  passed  on 
by  the  community  pharmacist  and  it 
would  cost  the  NHS  more. 

Instead  of  accepting  the  original  pack 
section  of  the  motion,  Council  should 
suggest  that  the  pharmacist  who 
dispensed  the  medicine  should  supply  the 
name  and  batch  number  of  proprietary 
preparations.  For  generics  he  would  have 
to  supply  the  manufacturer's  name,  she 
continued.  The  operation  could  not  take 
place  unless  it  was  paid  for  and  that 
would  be  a  matter  for  the  negotiators. 

Mr  G.  Walker  said  it  was  a  motion 
with  which  he  felt  sure  all  members  would 
sympathise  but  he  had  reservations  about 
its  practicality.  He  would  be  happy  to 
support  the  motion  if  it  were  made  clear 
that  it  was  the  Council's  objective  rather 
than  its  policy. 

Mr  A.  Smith  agreed  that  it  would  cost 
more,  but  he  pointed  out  that  the  amount 
paid  under  the  NHS  container  allowance 
would  obviously  go  down,  because  one 
would  be  using  the  manufacturer's 
container,  and  that  would  offset  some  of 


the  cost.  He  sympathised  with  the 
proposition,  but  wondered  what  would 
happen  if  the  amount  prescribed  did  not 
coincide  with  the  original  pack. 

The  treasurer,  Mr  J. P.  Kerr,  said  it 
was  now  recognised  among  the  medical 
profession  that  some  people  were 
addicted  to  drugs  given  in  times  of  stress, 
and  it  was  gratifying  to  see  doctors 
prescribing  eight  or  six  tablets  to  tide 
patients  over  a  crisis  without  continuing 
the  medicine.  The  freedom  of  the 
prescriber  was  restricted  to  that  degree. 

Practical  problems 

Mr  Evens  believed  the  inclusion  of  the 
manufacturer's  name  would  present  great 
practical  problems.  If  the  manufacturer 
designated  some  code  number  Mr  Evens 
would  support  the  idea,  but  he  had  had  a 
patient  with  a  prescription  for  ampicillin 
syrup  who  said  he  wanted  Penbritin. 
When  Mr  Evens  explained  the  situation, 
the  patient  retorted  "all  you  chemists  tell 
me  the  same  thing,  but  if  I  go  to  'X'  they 
will  always  dispense  Penbritin,  and  I  shall 
take  my  prescription  there  in  future 
because  I  am  getting  a  better  quality 
product  from  this  company  than  from  the 
rest  of  the  chemists  in  the  area."  Mr 
Evens  said  he  checked  with  the  company 
concerned  and  discovered  that  because  of 
their  nationwide  policy  they  were  in  a 
position  to  buy  Penbritin  at  prices  below 
that  at  which  the  ordinary  pharmacy 
could  obtain  ampicillin  syrup. 

After  further  discussion  the  motion 
was  amended  to  read:  "For  the  protection 
of  the  patient  it  is  the  policy  of  the 
Council  to  work  towards  a  situation 
whereby  a  medicine  supplied  to  or  for  a 
patient  from  the  out-patient  departments 
of  hospitals  or  from  community 
pharmacies  should  bear  the  name  of  the 
manufacturer  or  supplier  and  the  batch 
number  of  the  product."  The  motion  was 
carried. 

The  president  felt  that  the  motion 
should  go  to  the  practice  committee.  Mr 
Knowles  thought  the  issue  had  legal, 
ethical  and  other  implications,  and 
suggested  a  working  party  might  be 
established.  The  president  said  the  matter 
could  be  left  to  the  officers  to  consider 
and  Council  agreed. 

Glyceryl  trinitrate  packs 

The  Society  is  to  press  for  packs  of  100 
glyceryl  trinitrate  tablets  to  be  regarded  as 
"special  packs,"  so  that  pharmacy 
contractors  would  be  paid  for  an  original 
pack  irrespective  of  the  quantity  ordered 
on  prescription. 


The  Practice  Committee  was  reminded 
of  a  recent  suggestion  that  community 
pharmacists  were  dispensing  glyceryl 
trinitrate  tablets  in  inadequate  containers, 
contrary  to  the  published  Council 
statement.  The  Committee  noted  that  the 
problem  was  partially  caused  by 
pharmacists  having  to  break 
manufacturers'  packs,  even  though  the 
Department  of  Health  now  paid  on  the 
basis  of  packs  of  100.  Council  agreed  that 
a  letter  should  be  sent  to  the  PSNC 
advancing  the  arguments  for  packs  of  100 
to  be  regarded  as  "special  packs." 

Action  on  clinical  trials 

Further  action  is  being  taken  on  the 
Department  of  Health  decision  that 
materials  for  clinical  trials  in  general 
practice  should  be  supplied  direct  to  the 
patient  by  the  general  medical 
practitioner. 

The  community  pharmacy  sub- 
committee of  the  Practice  Committee  was 
reminded  that  in  June,  1982,  a  letter  had 
been  sent  to  the  Department  objecting  to 
the  proposal  that  clinical  trials  materials 
should  be  supplied  direct  to  doctors  by 
manufacturers  and  by  doctors  to  patients. 
The  Department  had  not  accepted  the 
Society's  view. 

The  meeting  was  informed  that  the 
Pharmaceutical  Services  Negotiating 
Committee  was  lodging  further  objections 
and  was  seeking  a  meeting  with  the 
Department.  Council  agreed  that  the  sub- 
committee chairman  and  an  appropriate 
member  of  staff  should  join  the  PSNC  in 
its  meeting  with  the  Department. 

TEC  certificate 

The  Society  is  not  to  press  further  for  a 
delay  in  implementation  of  the  Whitley 
Council  decision  that  from  1984  new 
entrants  to  the  pharmacy  technician  grade 
should  hold  a  full  Technician  Education 
Council  Certificate. 

It  was  reported  to  the  Hospital 
Pharmacists  Group  Committee  that  the 
Department  of  Health  chief  pharmacist, 
Dr  D.A.  Wills,  had  replied  to  the 
Society's  letter  seeking  a  delay  in 
implementation  and  asking  for  an 
adjustment  to  the  balance  of  the  material 
in  stage  1 ,  to  provide  more  that  would  be 
relevant  to  patient  services  technicians.  Dr 
Wills's  letter  said  that  the  regional 
pharmaceutical  officers  unanimously 
supported  the  introduction  of  the  TEC 
certificate  without  delay,  and  that  they 
had  data  in  support  of  the  position. 

Despite  the  views  of  the  RPhOs,  the 
Committee  was  still  not  convinced  that  it 
would  be  possible  for  peripheral  units  to 
find  college  places  for  their  students 

Continued  overleaf 
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Council  that  the  Rural  Pharmacists 
Association  had  been  inadequately 
represented  at  the  earlier  meeting  on  the 
subject. 

□  The  Society  is  to  seek  assurances  that 
confidentiality  will  be  safeguarded  in  the 
Department  of  Health's  proposals  for  the 
sale  of  prescription  statistics  analyses. 
Commenting  on  a  discussion  document 
circulated  by  the  Department's  chief 
statistician,  the  Society  will  seek  to  ensure 
that  confidentiality  is  maintained  at 
family  practitioner  committee  level,  and 
that  no  single  company  would  have  a 
monopoly  on  the  information  available. 
The  Society's  letter  will  also  express  the 
view  that  the  Department  should  keep  an 
overall  control  over  how  the  information 
is  used. 

□  A  manufacturer  of  a  drug  dispensing 
system  for  use  in  private  nursing  homes 
and  hospitals  is  to  be  told  that  the  system 
does  not  meet  the  Society's  approval.  The 
system  consists  of  medicine  cups,  each 
fitted  with  a  loose  cap  on  which  is  written 
the  patient's  name  and  the  dosage 
instructions.  The  Society's  recommended 
practice  has  always  been  to  distribute 
medicines  from  labelled  containers  by 
taking  the  medicine  trolley  round  the 
ward.  The  Society  will  alert  members  of 
the  Hospital  Pharmacists  Group  to  the 
dangers  of  the  system  and  will  discuss  the 
matter  at  its  next  meeting  with 
pharmaceutical  officers. 

□  The  Society  is  to  seek  a  meeting  with 
appropriate  officials  of  the  Royal  College 
of  Nursing,  to  discuss  the  radio  and 
television  advertising  of  analgesics  and 
the  presentation  and  packaging  of 
medication  for  patients  with  rheumatic 
diseases.  The  RCN  has  recently  shown  an 
interest  in  both  these  matters. 

□  The  Society  is  considering  making  an 
annual  "teaching  award,"  to  recognise  an 
outstanding  teaching  development.  The 
institution  of  such  an  award  had  been 
suggested  at  the  1983  vacation  conference 
for  pharmacy  teachers.  On  the  Education 
Committee's  recommendation,  Council 
agreed  that  schools  of  pharmacy  should 
be  asked  for  suggestions  on  the  type  of 
teaching  development  which  they  would 
regard  as  outstanding. 

□  The  Society  is  to  write  to  the 
University  Grants  Committee  explaining 
the  contribution  which  university  schools 
of  pharmacy  make  to  the  profession's 
continuing  education,  and  drawing 
attention  to  the  need  for  resources  to  be 
available  within  the  universities  to 
support  that  activity.  The  UGC  has 
written  to  all  universities  asking  them 
about  their  continuing  education  role, 
and  has  agreed  to  accept  comment  from 
the  Society. 

□  The  director  of  public  relations,  Mr 
Philip  Paul,  reported  that,  at  the 


suggestion  of  the  director  of  the  Institute 
of  Public  Relations,  he  had  been 
appointed  co-ordinator  of  an  1PR  health 
and  medical  special  interests  group. 
Interest  in  the  group  had  been  expressed 
by  ten  public  relations  officers 
representing  organisations  within  the 
medical  field,  and  an  initial  discussion 
meeting  was  to  be  held  shortly. 

□  It  was  reported  to  the  Finance  and 
General  Purposes  Committee  that  the 
Birdsgrove  House  Fund  had  received  a 
legacy  of  £19,861 .50  from  the  estate  of 
the  late  Hubert  Burdett  Figg,  and  the 
Orphan  Fund  had  received  a  legacy  of 
£500  from  the  estate  of  the  late  Isaiah 
Bourdas. 

□  It  was  reported  to  the  Finance  and 
General  Purposes  Committee  that  during 
the  previous  month  1 1  special 
contributions  of  £50  or  more  had  been 
made  to  the  Benevolent  Fund,  mainly 
from  Pharmaceutical  Society  branches  or 
pharmacy  contractors  committees.  The 
Birdsgrove  House  Fund  had  received  a 
total  of  13  special  contributions  of  £25  or 
more. 

□  More  than  20  applications  have  been 
received  for  exhibition  stands  at  the 
Society's  computer  exhibition  on  October 
22  and  23,  and  further  applications  are 
expected.  Council  agreed  that  the  number 
of  stands  should  be  increased  from  the  14 
originally  proposed,  using  all  available 
space  if  necessary.  It  was  also  agreed  that 
the  proposed  lectures  should  be  replaced 
by  an  information  stand  at  which 
impartial  advice  would  be  available,  and 
by  the  circulation  prior  to  the  exhibition 
of  a  document  advising  pharmacists  on 
their  needs  and  the  equipment  currently 
available. 

□  The  1983  Galen  Award  has  been  made 
to  Mr  A.  Crabbe  for  the  second  year  of  a 
project  on  "impact  of  computerised  data 
storage  and  management  routine  in 
community  practice  pharmacy."  Mr 
Crabbe  was  also  the  recipient  of  the  Galen 
Award  in  1982,  the  first  year  of  the 
Award. 

□  The  number  of  research  awards 
offered  by  the  Society  is  to  be  increased 
from  12  to  13  in  1983  and  to  15  as  soon  as 
possible  thereafter.  The  approximate 
additional  cost  in  1983  of  the  extra 
research  award  is  expected  to  be  £5,300. 

□  The  Society's  grant  to  the  College  of 
Pharmacy  Practice  for  the  calendar  year 
1983  is  to  be  £2,000,  an  increase  of  £130 
on  the  grant  for  1982,  to  provide  an 
adjustment  for  inflation. 

□  The  Council  has  reaffirmed  its  current 
policy  of  meeting  a  proportion  of  the 
central  costs  of  the  British 
Pharmaceutical  Conference  through  the 
ticket  price.  In  1979  Council  decided  to 
introduce  a  levy  through  the  ticket  price 
to  keep  the  Society's  Conference  subsidy 
within  reasonable  limits.  The  levy 
imposed  had  been  increased  gradually  and 
had  been  fixed  at  £7,500  for  1983  and 
£10,000  for  1984.  The  Organisation 
Committee  was  informed  that  a  motion 

Concluded  opposite 


without  them  having  to  travel  long 
distances.  The  Committee  also  felt  that  a 
"topping  up"  course  should  be  available 
for  those  technicians  who  had  qualified 
before  the  current  arrangements. 

The  Council  accepted  a  Committee 
recommendation  that  Dr  Wills  be 
informed  that  the  Society  would  not  now 
press  for  a  delay  in  implementation  and 
that  he  be  informed  of  those  matters 
which  still  caused  concern. 

Distance  learning  courses 

The  Society  is  to  promote  the  use  of 
distance  learning  courses  in  the 
continuing  education  of  pharmacists.  The 
courses  would  be  organised  through  the 
NHS  regions. 

The  Postgraduate  Education 
Committee  recommended  to  Council  that 
a  letter  should  be  sent  to  the  chairmen  of 
regional  postgraduate  pharmaceutical 
education  committees  asking  each  region 
to  promote  distance  learmng  and 
suggesting  that  a  specific  part  of  its 
allocation  should  be  set  aside  for  distance 
learning  (say,  10  per  cent,  or  about  £750). 
The  Committee  also  recommended  that 
the  Department  of  Health  deputy  chief 
pharmacist  should  be  asked  to  discuss  the 
problem  with  the  regional  pharmaceutical 
officers,  with  a  view  to  including  distance 
learning  programmes  in  their  plans. 

Council  agreed  that  such  actions 
should  be  taken  and  accepted  a 
recommendation  that  booklets  1  to  4  of 
the  Leicester  distance  learning  course 
entitled  "Cardio  vascular  system"  should 
be  accepted  as  suitable  for  approval  for 
part  II  funding. 

□  The  Society  and  PSNC  have  jointly 
approached  the  British  Standards 
Institution,  asking  it  to  consider  the 
production  of  a  standard  for  a  device  to 
measure  doses  of  liquid  oral  medicines  of 
less  than  5ml. 

□  The  Society  has  accepted  an  invitation 
from  Exportit,  the  British  Information 
technology  export  organisation  set  up  by 
the  Government,  for  a  nomination  to  join 
its  medical  computing  group.  The  group 
will  consist  of  representatives  from 
government,  the  computer  industry  and 
the  medical,  dental  and  nursing 
professions.  Because  of  the  involvement 
of  Martindale  in  computerisation,  the 
Society  is  to  nominate  Mr  J.E.  F. 
Reynolds,  editor  of  Martindale. 

□  A  further  meeting  of  pharmaceutical 
organisations  to  discuss  rational  location 
of  pharmaceutical  services  it  to  be  held  on 
July  6,  it  was  reported  to  the  Practice 
Committee.  Mr  Madge  complained  to  the 
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LETTERS 


Charity  begins . . . 


Readers  of  C&D  will  be  well  aware  of  the 
progress  made  recently  in  legalising 
parallel  imports  of  drugs,  to  the  benefit  of 
both  pharmacists  and  eventually 
taxpayers.  The  improved  position  is 
largely  as  a  direct  result  of  the  publicity 
surrounding  a  court  case  last  year  in 
which  this  company  (Maltown  Ltd)  was 
fined  several  thousand  pounds. 

The  fines  are  overdue  for  payment  but 
the  plain  fact  is  that  this  company  may 
well  have  to  be  liquidated  unless  financial 
support  is  forthcoming  from  retail  and 
wholesale  chemists  who  have  benefitted. 

1  appeal  to  readers  of  C&D  to  help  us 
to  continue  the  fight  for  legitimate 
freedoms  on  their  behalf.  Contributions 
of  any  size  will  be  gratefully 
acknowledged  and  will  be  used  solely  for 
the  purpose  of  paying  the  fines.  Any 
surplus  funds  will  be  donated  to  a 
"pharmaceutical  charity". 
Malcolm  Town, 
Director,  Maltown  Ltd, 
Harrogate. 


Our  own  enemies 


How  interesting  a  contrast  last  week  to  see 
Xrayser's  piece  re  "RPM  et  al"  and  a 
letter  from  Unichem's  MD  in  the  same 
issue.  On  the  whole,  my  sympathies  lie 
with  Xrayser. 

Peter  Dodd  may  well  argue  that  it  is 
the  totality  of  Unichem's  package  that 
draws  the  customers,  and  that  may  well  be 
the  case  now  that  most  of  the  major 
wholesalers  are  offering  broadly  similar 
dealing  terms.  From  personal  experience 
of  talking  to  many  Unichem  customers 
from  way  back,  however,  there  is  no 
doubt  what  their  appeal  was  back  in  the 
years  before  Macarthys  finally  took  a  big 
breath  and  jumped  into  the  discount 
deep-end.  The  appeal  then  was  simply  the 
money  you  got  back,  and  the  fact  that 
ethical  pruchases  were  taken  into  account, 
even  if  not  technically  rebated  themselves. 

However  cleverly  the  package  was 
wrapped,  and  no  matter  what  prettified 
terminology  was  used,  it  amounted  in 
practice  to  a  fair  discount  across  the 
board,  ethical  purchases  included,  and 
everybody  knew  it.  All  the  arguments 


about  Friendly  Society  status  and  legally- 
proper  rebates  cannot  alter  the  fact  that 
Unichem  chose  to  use  their  trading 
surplus  to  compete  on  price  —  there  were 
other  uses  beneficial  to  their  members  to 
which  it  could  have  been  put  —  and  the 
rest  of  the  sorry  tale,  so  neatly 
summarised  by  Xrayser,  followed  as 
surely  as  night  follows  day. 

But  is  Xrayser  serious  when  he  says 
that  he  "knows  of  pharmacists  who  have 
given  up  trying  to  obtain  an  out-of-stock 
item  because  they  .  .  .  won't  get 
discount?"  He  is  talking,  surely,  of 
scripts  which  are  the  exception  rather  than 
the  rule,  and  such  a  short-sighted  penny- 
grabbing  attitude  bodes  ill  for  us  all  if  it 
should  become  commonplace. 

Professional  considerations  apart  (and 
they  should  be  uppermost  in  our  minds) 
we  cannot  change  the  laws  of 
mathematics.  So  every  attempt  to  cheat 
the  average  by  refusing  transactions 
which  return  below  it  will  inevitably 
eventually  rack  that  average  up  to  tighter 
and  higher  levels.  In  the  short  term, 
perhaps,  you  might  make  a  bob  or  two 
extra  on  the  balance  sheet  by  such  an 
approach,  but  what  a  turn  of  mind  that 
implies! 

And  the  sad  opportunity  exists  that 
unless  something  is  done,  and  soon,  about 
parallel  importing,  we  could  be  in  for  a 
repeat  of  the  whole  crazy  cycle,  at  even 
higher  levels  of  discount  and  eventual 
claw-back. 

We  are  our  own  worst  enemies. 
R.l).  Dudley 
Kittisford,  Somerset. 


A  touch  of  irony? 

Mr  Paige  (C&D  June  11,  pi 043) 
unwittingly  has  helped  to  contribute  to 
the  future  image  of  pharmacy  and 
pharmacists  and,  more  important,  could 
save  me  my  £100  per  annum  per  shop 
which  I  reluctantly  pay  to  the  National 
Pharmaceutical  Association . 

1  put  forward  the  suggestion  that  he 
stops  wearing  trousers  (no  outlay  of  cost 
compared  to  buying  a  semi-tailored  white 
coat  —  also  reduced  dry-cleaning  costs) 
thereby  making  himself  more  readily 
identifiable.  If  the  shop  is  large, 
Wellington  boots  with  blue  ribbon  round 
the  ankles  would  be  an  extra  appeal.  His 


underpants  should  be  blue,  to  match  his 
ribbons,  though  if  for  practical  reasons  he 
has  strong  objections  to  this  colour,  a 
suitable  Union  Jack  pattern  could  be 
used. 

Lady  pharmacists  should  go  topless  to 
distinguish  themselves  from  other  lady 
shop  assistants.  Should  the  assistants  be 
already  working  topless  a  suitably-placed 
tassle  (to  match  the  men's  underpants) 
would  possibly  be  the  answer. 

With  the  overwhelming  support  from 
the  members  of  Council  and  NPA  this 
new  suggestion  could  be  implemented  to 
coincide  with  the  January  1984 
regulations  for  typed  labels  —  all 
members  failing  to  comply  should  be 
struck  off  without  appeal. 
C.Caplan, 
Leeds 

PS:  After  a  staff  vote  we  are  going  to 
show  how  the  idea  can  work  as  soon  as 
the  underpants,  boots  and  tassles  are 
ready.  A  customer  survey  will  be  taken 
one  month  before  and  one  month  after. 

PSGB  Council 

Concluded  from  opposite 
calling  upon  the  Society  to  discontinue  the 
levy  had  been  submitted  for  discussion  at 
the  Society's  1983  annual  meeting  but  had 
been  too  late  for  acceptance.  The 
Committee  noted  that  there  appeared  to 
be  a  misunderstanding  of  the  purpose  of 
the  levy  by  some  local  conference 
committees  and  recommended  that  the 
current  policy  be  reaffirmed.  It  was  also 
agreed  that  the  office  should  prepare  a 
document  outlining  the  proportion  of  the 
central  costs  that  could  justifiably  be  the 
responsibility  of  the  local  committee 
rather  than  the  Society,  to  aid  in  deciding 
on  the  size  of  the  levy  over  the  next  few 
years. 

□  During  the  meeting  Mr  Balmford  paid 
tribute  to  Boots  Co  for  withdrawing  the 
product  Pharmacin. 

□  The  Society  has  set  up  a  working 
party,  consisting  of  Mr  Hunt,  Mr  lies,  Mr 
Silverman  and  Mr  Smith,  to  review  the 
recommended  method  of  pricing  private 
prescriptions. 

□  Council  confirmed  the  election  of 
Barrie  Raymond  Miller  and  Professor 
Denman  George  Wibberley  as  honorary 
members  of  the  Society. 


~HEM*83 


THE  SCOTTISH  RETAIL  CHEMISTS  EXHIBITION 

The  McLellan  Galleries,  Sauchiehall  St,  Glasgow  10-12  July  1983. 


INFORMATION  and  ADMISSION  TICKETS  from: 

TRADES  EXHIBITIONS  LTD,  Exhibition  House,  Spring  St,  London  W2  3RB.  Tel:  01-262  2886. 
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BUSINESS  NEWS 


Ronson  name  to  re-appear 
across  wide  product  range 


A  new  range  of  toiletries,  personal  and 
household  aerosols,  batteries  and  other 
domestic  products  is  shortly  to  appear 
under  the  Ronson  name. 

Ronson  Tradam,  a  new  company  who 
now  hold  the  Ronson  trademark  for  all 
products  except  pens  and  smokers'  goods, 
promise  "a  varied  and  vast  range  of 
consumer  products,"  with  launches 
starting  in  the  next  few  days.  Batteries  will 
be  the  first  product  to  become  available. 

Sales  and  distribution  will  be  handled 
by  Ronson  Proprietaries  (UK)  Ltd,  a 
newly-created  associate  company  of 
Manchester  distributors  Shonn  Brothers. 

Pricing  policy 

Emphasis  in  marketing  the  range  is  to  be 
placed  very  much  on  competitive  pricing. 
"In  terms  of  both  trade  and  consumer 


PMI  report 
successful  1982 


Pharmacy  Mutual  Insurance  Co  report  an 
"interesting  and  successful"  1982,  with  a 
13  per  cent  increase  in  income  from 
premiums,  and  company  assets  up  to 
£4. 7m. 

PMI  have  been  able  to  consolidate 
their  position  over  the  year,  increasing 
reserves  and  improving  their  statutory 
solvency  margin  without  the  need  for  an 
increase  in  premium  rates. 

Total  claims  under  PMI's  property 
account  increased  by  14  per  cent  over  the 
year.  Specifically  the  fire  account  is  said 
to  have  shown  a  modest  underwriting 
profit,  although  the  situation  could  have 
been  further  improved  "if  more  members 
made  a  point  of  taking  a  few  simple 
precautions." 

Theft  claims  up 

Value  of  theft  claims  has  risen  by  61.6  per 
cent  between  1978  and  1982  although, 
against  national  trends,  the  number  of 
claims  fell  by  almost  a  third  in  this  period. 

This  is  credited  to  members'  greater 
attention  to  general  security,  and  is  felt  to 
justify  the  company's  requirements  on 
alarm  protection.  "Pharmacists  are  still 
prime  targets,  not  only  for  drugs,  but  also 
for  'attractive'  stock  such  as  perfumes, 
cameras,  sunglasses  and  general  gift 
merchandise"  PMI  warn. 

The  year  has  seen  a  marked  increase  in 
pension  contracts,  particularly  among 
self-employed  pharmacists. 

The  company's  administrative 


prices,  all  products  will  cost  considerably 
less  than  other  major  brands  of  similar 
quality,"  say  Ronson  Tradam.  This  has 
been  made  possible  by  a  combination  of 
tough  negotiation  with  contract 
manufacturers  in  the  UK  and  abroad,  low 
commission  levels  between  Ronson  and 
their  distributors  and  a  refusal  to  be 
become  involved  in  what  the  company  see 
as  "expensive  national  advertising." 

The  company  is  relying  on  the 
reputation  attached  to  the  85-year-old 
Ronson  trademark  to  achieve  its  hoped- 
for  "huge  turnover"  worldwide. 
Packaging  has  been  designed  with  an  up- 
market feel  to  reflect  "the  quality 
associated  with  the  Ronson  name". 

Ronson  Proprietaries  will  operate 
from  new  Shonn  Brothers  premises  in 
central  Manchester. 


computer  system  went  live  on  January  1 , 
1983,  and  is  said  to  have  done  so 
"without  a  hitch."  Computerisation  of 
PMI's  remaining  business  is  now  well 
under  way,  and  expected  to  be  completed 
by  the  end  of  the  year. 


The  health  care  division  of  3M  United 
Kingdom  pic  have  established  a 
community  care  products  group. 

Manager  of  the  group,  Mr  Mike 
Cooke,  (pictured  outside  3M's 
headquarters)  explains  "The 
development  and  growth  in  primary 
health  care  has  lead  to  a  significant 
market  place,  and  the  company's 
intention  is  to  widen  its  range  of  Drug 
Tariff  products  and  provide  for  the 
special  needs  of  the  primary  health 
care  team. " 


Pretty  Polly  in 
BTR  takeover 

Thomas  Tilling  —  parent  company  to 
Pretty  Polly  —  have  been  taken  over  by 
industrial  conglomerate  BTR  in  a  £654m 
deal. 

A  shares  offer  launched  by  BTR  in 
April  reached  its  closing  date  this  week 
with  BTR  able  to  claim  58  per  cent  of 
Tilling's  equity. 

A  BTR  spokesman  told  C&D  that, 
while  the  company  is  familiar  with  around 
85  per  cent  of  Tilling's  activities,  Pretty 
Polly  does  represent  a  new  area  for  them. 
"However,  we  are  anxious  not  to  make 
any  over-hasty  decisions  on  disposals,  and 
there  is  no  reason  why  we  cannot  consider 
widening  our  operations"  he  added. 

Sainsburys  call  for 
more  evening  hours 

Sainsbury's  assistant  managing  director, 
Peter  Davis,  has  issued  a  call  for  changes 
in  the  law  to  allow  for  extended  evening 
trading  hours. 

Commenting  on  remarks  in  the 
company's  recent  annual  report,  Mr 
Davis  told  an  LBC  interviewer  that  many 
of  the  company's  stores  now  found  it 
worthwhile  to  open  in  the  evenings  four 
nights  a  week.  This  involved  closing  at 
8pm  on  three  nights  and  at  9pm  on  one 
night.  Many  stores  were  finding  this  no 
longer  to  be  late  enough,  however,  and 
Sainsburys  would  like  to  open  until  9pm 
more  frequently. 

Some  stores  were  aready  busy  enough 
in  the  evenings  to  justify  an  experimental 
period  of  not  closing  until  10pm,  he  said. 

Chairman  Sir  John  Sainsbury,  in  his 
annual  report  to  shareholders,  had  said 
Sainsbury's  experience  in  serving  the 
shopping  public  had  convinced  him  there 
was  wide  demand  for  extended  weekday 
trading.  Present  limitations  were  an 
anachronism  and  inappropriate  to 
modern  living. 

Sir  John  added  that  local  bye-laws  and 
custom  and  practice  covering  the  subject 
varied  greatly,  and  said  it  was  "time  this 
was  changed."  Reform  of  current  evening 
restrictions  would  be  relatively 
straightforward. 

R.  Daniel  rebuild 
after  fire 

Following  the  fire  that  destroyed  their 
production  unit  last  December,  Richard 
Daniel  &  Son  have  rebuilt  and  enlarged 
their  manufacturing  facilities. 

Richard  Daniel's  range  of  generic 
opthalmic  preparations,  suppositories, 
creams  and  ointments  will  be  available 
direct  from  the  company  with  effect  from 
July  1. 
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Static  sales  hit 
Ciba-Geigy  Group 

Ciba-Geigy  Group  increased  operating 
profits  by  19  per  cent  in  1982,  despite 
recession-hit  sales  growth  of  only  1  per 
cent. 

Profits  reached  SwF622m,  while 
turnover  was  static  at  SwF13,808m.  On  a 
local-currencies  basis,  however,  sales 
growth  reached  8  per  cent. 

Chief  credit  for  these  results  is  given  to 
an  above-average  performance  by  the 
group's  pharmaceutical  division. 

Research  and  development  spending 
rose  from  7.9  to  8.5  per  cent  of  group 
sales,  with  pharmaceuticals  accounting 
for  half  this  expenditure. 

Sales  in  the  pharmaceutical  division 
broke  the  SwF4,000m  mark  for  the  first 


time  with  an  8  per  cent  increase  to 
SwF4,083m.  Ciba-Geigy  claim  a  3.1  per 
cent  share  of  the  international 
pharmaceutical  market,  making  them  the 
world's  second  largest  pharmaceutical 
enterprise.  In  1982,  the  six  leading 
pharmaceutical  companies  held  17.7  per 
cent  of  world  sales. 

Main  contributors  to  1 982's  turnover 
increase  are  said  to  be  the  USA,  Italy, 
Japan  and  the  third  world. 

Capital  expenditure  in  the 
pharmaceuticals  division  also  reached 
record  levels,  with  new  investment 
totalling  some  SwF200m. 

Airwick  Group  sales  grew  by  about  3 
per  cent  when  adjusted  for  the  US 
disposal  of  Airwick  Pool  Products  in 
1 98 1 .  Total  sales  for  Airwick  were 
SwF679m.  Ilford  Group  sales  are  said  to 
have  suffered  generally  from  the 
recession,  falling  SwF48m  to  SwF424m. 


Retail  sales 


APPOINTMENTS 


Restructure  at 
Robinsons 

Robinsons  of 
Chesterfield  have 
restructured  their 
consumer  products 
division  ".  .  .  in 
line  with  company 
growth  over  the 
past  two  years." 

"The  markets 
for  the  four  major 
product  areas  in     *    *'     *  *r 
which  we  are  operating,  nappies,  sanpro, 
cotton  wool  and  first  aid  dressings, 
continue  to  expand  rapidly,"  explains 
sales  and  marketing  director  Bob  Rivers. 

Heading  the  new  sales  team  as  sales 
and  marketing  manager  is  Stan  Nelson 
who  recently  joined  the  company  from 
Reckitt  &  Colman.  Prior  to  the  current 
appointment,  he  was  responsible  for 
Robinsons'  nappy  brands. 

Product  manager  Ted  Martin  is  now 
handling  first  aid  dressings  and  Soft  & 
Pure  cotton  wool.  Merrill  Cotman  takes 
responsibility  for  sanpro  and  incontinence 
products.  On  the  sales  side,  Brendan 
Keane  becomes  national  sales  manager, 
while  Michael  Stevenson  and  Ken 
Brimlow  become  national  accounts 
managers. 

"The  reorganisation  is  part  of  a  new, 
more  aggressive  marketing  policy  at 
Robinsons"  says  Bob  Rivers. 

I  Wilkinson  Sword  Group:  Charlotte 
Oades  is  appointed  public  relations 
manager  for  the  UK. 

I  Schwarzkopf  Ltd:  Mr  J. P.  Lewis  has 
been  appointed  to  the  board.  He  joined 
the  company  in  January,  and  is 
responsible  for  production  and 
distribution. 


■  Hanimex  Corporation:  Bill  Cutbush  is 
appointed  group  chief  executive,  with 
effect  from  July  4.  This  will  allow  Peter 
Ferris  to  withdraw  from  the  day-to-day 
running  of  the  company  and  resume  his 
role  as  a  non-executive  director. 

■  Sanol  Schwarz  Pharmaceuticals  Ltd 
and  Medo  Pharmaceuticals  Ltd  have 
appointed  Ian  Troup  (formerly  general 
manager)  as  managing  director.  Mr  Brian 
J.  Caines  has  been  appointed  company 
secretary  and  financial  controller 
following  the  resignation  of  Mr  M.N. 
Hoy. 

■  Jeyes  Ltd:  Mr  John  Lees  is  appointed 
product  group  manager,  machines.  Robin 
Mellor  takes  up  a  similar  post  covering 
disinfection,  deodorising,  cleaners  and 
polishers  in  the  cleaning  systems  division. 
Mr  A.  Tallis  and  Mr  R.K.  Williams 
become  product  group  managers  in  the 
consumer  products  division. 

■  Armour/Berk  Pharmaceuticals:  Dr 

Robin  Norris  has  been  appointed  an 
associate  medical  director.  He  will  work 
on  medical  support  for  a  range  of 
recently-developed  Armour  heart  disease 
treatments  and  their  clinical  trials.  Dr 
Norris  was  previously  regional  manager 
of  clinical  research  at  Wyeth  Europa. 

■  Unichem  have  appointed  four  new  area 
representatives  from  July  1  to  cope  with 
an  increase  of  600  in  the  membership  over 
the  last  18  months  (now  4,500).  Michael 
Kerins  will  cover  the  West  of  Scotland, 
Mr  Yan  Seal  the  Midlands,  Mrs  Linda 
Barber  S  Essex  and  E  London  and  Mr 
Graham  Wright  SW  and  W  London. 

■  Fisons  pic:  Mr  J.G.  Shaw  is  appointed 
to  the  newly-created  post  of  managing 
director  UK  operations  in  the 
pharmaceutical  division.  Mr  Shaw  was 
previously  commercial  director,  a  post 
now  taken  by  Mr  Wyn  Parry,  previously 
director  of  business  development.  Mr 
Mervyn  Greenhalgh  becomes  marketing 
director  UK.  Previously  he  was  strategic 
marketing  director.  Mr  Barrie  Atkinson 
moves  up  from  general  sales  manager  to 
sales  director  UK. 


The  Department  of  Industry's  April  retail 
sales  index  showed  a  year-on-year 
increase  of  7  per  cent  to  1 58  for 
dispensing  chemists  (NHS  receipts  are 
excluded).  This  compares  with  an  8  per 
cent  rise  to  158  for  all  businesses. 


Briefly . . . 


■  Johnson  &  Johnson  increased  pre-tax 
profits  by  35  per  cent  to  £7. 5m  in  1982,  on 
sales  up  6.6  per  cent  to  £70. 7m. 

■  Swansea  Discount  Toiletries  have 
moved  to  Unit  14,  Swansea  Industrial 
Estate,  Fforestfach,  Swansea. 

■  United  Glass  containers  have  produced 
a  catalogue  showing  their  range  of 
standard  containers  for  the 
pharmaceutical  and  toiletry  industries. 

■  Weddell  Pharmaceuticals  are  moving 
their  head  office  to  Red  Willow  Road, 
Wrexham  Industrial  Estate,  Wrexham, 
Clwyd  LL13  9PX  (tel  Wrexham  61261). 
The  company's  office  at  14  West 
Smithfield  will  close  on  June  13. 

■  From  July  1 ,  all  orders  for  the  products 
of  Lipha  Pharmaceuticals,  and  those 
previously  marketed  by  Rona 
Laboratories,  should  be  sent  to  Lipha 
Pharmaceuticals  Ltd,  West  Drayton, 
Middlesex  (tel  West  Drayton  49331). 

■  British  Max  Factor  representatives  were 
this  week  unable  to  comment  on  an 
Observer  report  that  parent  company 
Norton  Simon  are  up  for  sale.  New  York 
investment  bankers  are  said  to  be 
searching  for  clients  to  top  the  $29  per 
share  offer  from  a  management  group 
headed  by  chairman  David  Mahoney. 

COMING  EVENTS 


Last  chance  to 
enter  world  games 

Pharmacists  intending  to  take  part  in  this 
year's  World  Medical  Games  are 
reminded  that  the  final  date  for 
registration  is  June  30. 

The  event  will  be  in  Paris,  August  28  - 
September  4  and  the  games  cover  22 
disciplines,  ranging  from  athletics  to 
archery  and  swimming  to  sailing.  Over 
3,000  competitors  are  expected  to  take 
part.  Details  of  the  games,  including  low- 
cost  travel  schemes,  can  be  obtained  from 
Pharmaton  Information  Bureau,  Spinney 
House,  Church  Street,  Liverpool. 

Tuesday,  June  21 

Numark  Chemist  Golf  Tournament,  Gleneagles  Golf  Club. 
Scottish  regional  final  for  the  Rennie  Trophy. 

Wednesday,  June  22 

London  Chemists'  Coifing  Society.  Berkshire.  C  aptain's  Day 
tournament  for  the  Captain's  Prize  and  the  Thompsons 
Trophy.  Information  from  T  P  Loveridge,  tel  (1628  22S55. 
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CLASSIFIED 


Post  to 

Classified  Advertisements, 
Chemist  &  Druggist, 
Benn  Publications, 
Sovereign  Way,  Tonbridge, 
Kent  TN9  IRW. 
Telephone  Tonbridge  (0732) 
364422.  Telex  95132. 
Ring  Joanna  Young  for  further 
information  on  extension  272. 


Publication  dale 

Every  Saturday 
Headings 

All  advertisements  appear 
under  apropriate  headings. 
Copj  date  4pm  Tuesday  prior 
to  publication  date. 
Cancellation  deadline 
5pm  Monday  prior  to 
publication  date. 


Professional  Prescription 
Computer  Labelling 


Based  on  the  superb  BBC  (Model 
B)  computer  and  expanded  to  96K 
(a  world  first  making  it  much  more 
powerful)  it  gives  you  the  most 
advanced  pharmacy  labelling 
system  available  today  and  is  the 
basis  of  tomorrows  fully  computer- 
ised business  system 
Look  what  it  can  do 

•  Superb     labels     every  5-10 
seconds 

•  So  easy  to  use 


Hundreds  of  doses 
•  Up  to  2,000  drugs 

•  Printed  summaries  at  any  time 

•  Product  coding  (Link  prosper 
PIP) 

•  Stock  control,  any  wholesaler 

•  Automatic  cautionary  labels  inter- 
action alert 

•  Single  or  double  disc  drive 

•  From  £1650 

You  must  see  this  system  before 
making  your  very  important  buying 
decision 

•  £17.50  per  week 


Based  on  three  year  lea< 
purchase  including  first 
years  maintenance 


"'V7^^  


Import 


Branded 
Pharmaceuticals 

(Embossed) 

If  you  are  interested  to 
import  from  the  Far  East, 
please  write  to: 

Jeffrey  Poon, 
Serangoon  Gardens, 
PO  Box  490, 
Singapore  9155. 


Stock  Wanted 


HOLLISTER  7253 
any  quantity. 

Contact:  — 
A.S.  Young, 
L.  ROWLAND  & 
CO.  LTD., 
DoSydd  Road, 
Wrexham. 


Display  /  Semi  Display  £l  1 .00 

per  single  column  centimetre, 
min  30mm.  Column  width 
42mm. 

Whole  Page  £950.00 

(260mm  x  180mm) 
Half  Page  £500.00 
(125mm  x  180mm) 
Quarter  Page  £280.00 

(125mm  x  88mm) 


Stock  for  sale 


Box  Numbers  £2  50  extra 
Series  Discounts 

5%  on  3  insertions  or  over. 
lO^o  on  7  insertions  or  over. 
I  507o  on  13  insertions  or  over 


Fine  Toiletry  &  Cosmetic  Manufacturers  0-o< 

THE  PROFESSIONAL  SERVICE 
FOR  THE  PROFESSIONALS 

Boost  your  retail  profits  by  selling  "your  own 
brand"  labelled  products. 

For  only  £30:  We  will  help  you  design  your 
own  label,  proof,  arrange  blockmaking  and 
print  you  500  labels  for  your  exclusive  use. 

We  can  then  offer  you  your  choice  of  a  high- 
quality  range  of  product  bases  for  you  to 
personalise  by  the  inclusion  of  your  own  natural 
herbal  additives,  your  own  colouring  and  your 
own  matching  fragrance. 

We  will  then  fill  and  label  your  products  in 
a  standard  200ml  bottle  with  a  choice  of  top, 
and  pack  them  in  sturdy  3-ply  outers. 

We  then  offer  you  a  choice  of  delivery 
schedules,  from  a  single  drop,  to  a  deferred 
delivery  over  3,  6,  or  12  months  and  payments 
made  only  on  delivery  (e.g.  cost  price  herbal 
shampoo  50p  in  above  scheme). 

For  further  details  write  or  phone: 
N.W.  Robinson,  Sales  Director, 
Spellbrook  Dales  Ltd., 
44  Duke  Street,  Chelmsford, 
Essex.  (0245)359240. 


PERFUMES/ 
COSMETICS 

A  wide  range  of  branded  and 
non-branded,  from  one  of 
London's  leading  perfumery 
and  cosmetic  wholesalers. 

Shure  Enterprises, 

5  7  Great  Eastern  Street, 
London  EC2. 
Tel:  01  247  3122 
Telex:  894921  SHUREG 

Open  Mon  Fri  10.00  am-6.30  pm. 
Sunday  9.00  am  2.30  pm. 

We  deliver  reasonable  orders. 


ONE-SIZE 
TIGHTS 

from  £2.60  doz.  plus 
VAT.  Min.  order  10 
doz.  overall.  CWO. 
Carriage  free.  Full 
range  Price  List. 

E  &  R  KAYE, 

16/18  New  Bridge  Street, 
London  EC4 

Est.  40  years. 
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Shopfittings 


rCuxLlNE 


SHOPFITTINGS 


FREE  DELIVERY 


SUPERB  MEDICAL  COUNTERS 

glass  dias  &  stepped  divided  top,  choice  of  colours 

OTHER  UNITS  AVAILABLE  TOGETHER  WITH  A  FULL 
SHOPFITTING  SERVICE.    WRITE  or  TELEPHONE:  - 

LUXLINE  LIMITED 

8  Commerce  Way 
Leighton  Buzzard 

Dprlc  telephone  0525  381356 

telex  826715areoG 


ALINE 
SHOPFITTERS 

WITH  25  YEARS  EXPERIENCE  IN  PHARMACY 
MODERNISATION  WE  KNOW  HOW  TO  MEET  YOUR 
REQUIREMENTS  AT  A  COMPETITIVE  PRICE  AND  STILL 
GIVE  A  PERSONAL  SERVICE. 

A  LINE  SHOPFITTERS 

3  LEA  WALK,  HARPENDEN,  HERTS. 
Tel:  05827  64150 


Agents 


AGENTS  REQUIRED 

Calling  on  Chemists  to  launch  an 
exciting  new  imported  product  with  a 

colossal  potential.  Cautiously 
estimated  earnings  between  £100  to 
£200  p.w.  Useful  easily  saleable 
sideline.  Only  agents  representing 
leading  brands  need  apply  stating 
territory  covered. 

Apply  BOX  C&D  3005. 


AGENTS  REQUIRED 

A  well  established  and  reputable  firm  of  Pharmaceutical  Wholesalers  requir 
experienced  SALES  AGENTS  to  sell  Generics  and  other  Chemist-line 
products  to  Retail  and  Wholesale  Pharmacy  Trade  in  London  and  Home 
Counties. 

Excellent  back  up  and  good  commission  for  the  well  connected  persons. 
Apply  in  confidence  to: 
The  Advertiser,  Chemist  &  Druggist,  PO  Hox  C&D  J004. 


.M.  SHOPFITTING  SYSTEM 

Shelving  from  stock  •  Free  quotations 
Pharmacy  planning    •  National  coverage 
Competitive  prices     •  Complete  service 


For  a  Free  Catalogue,  please  contact  your  nearest  Showroom 


Birmingham  -  John  Turner 


Bristol 
Kent 
*  London 
►  Reading 


-Gareth  Skeets 
-  Bernard  Nash 
Derek  Kenyon 
Brian  Fairweather 


021-233  2711 
-0272  557493 

047  473646 
-  01-518  1986 
-0734  599837 


Agents 


AGENTS 

Required  by  well 
established  chemist's 
sundries  wholesaler. 
Areas  with  existing  contacts 
include  North  East 
Counties  and  Northern 
Ireland. 

Please  telephone:  061-480 
1846  for  further  details 


Well  Connected 

Agents 
Required 

to  sell  Henna  products  in 

UK  and  overseas. 
For  details  please  contact: 
Persian  Henna  Ltd., 
Unit  12,  Lammes  Road, 
London  E10. 
Tel:  01-539  6506 


APLNhL 


STORE  FITTING  LIMITED 

For   the  ULTIMATE   in  pharmacy 
design   with  emphasis  given  to 
individual  requirements 

Telephone    0626  832059 

Allplan  House   Cavalier  Rood.  HeotM.eld 
Ne-lon  Abbol   Devon.  TO!2  6IG 


FOR  ALL  YOUR 
CLASSIFIED 
ENQUIRIES, 


JOANNA  YOUNG 


EXTENSION  272 
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Exports 


Trade  Services 


■SELLING  M  SHIPPING  M  CONFIRMING  X  WAREHOUSING  *  EXPORTING  Ht  PACKAGING 


COMPLETE 

EXPORT  SERVICE 


CONTACT  US  FOR  YOUR:  EXPORT 
REQUIREMENTS  INCLUDING  PROPRIETARY  - 
GENERIC  PHARMACEUTICALS  AND  BRANDED 
UNBRANDED  COSMETICS  WORLDWIDE. 

INQUIRIES  FROM  MANUFACTURERS  SEEKING 
EXPORT  MARKETS  FOR  THEIR  PRODUCTS  ALSO 
WELCOME. 


INTERPHARM  EXPORTS  LTD, 
216  ST.  JAMES'S  ROAD.  CROYDON, 

SURREY  CRO  2BW. 
TELEX:  8951260  TEL:  01-683  1160 


EXPORTING  *  PACKAGING  *  FORWARDING  *  BUYING  »  SELLING  X  SHIPPING  *  EXPORTING 


Tablet  Production, 
Liquid  Production, 
Powder  Production, 
Packing  . . 


CON  TRAC  T  PHARMACEUTICAL  SERVICES  LIMI  TED 
Park  Ro;iu.  Oversea!;  Hurton-on-T'rent.  Stvillordshire. 
'Telephone  (028?)  221616.  'Telex  341345. 


Business  Opportunities 


START  A  VIDEO  CLUB! 

25,000  video  films  for  hire  from  only  13'/2p  per  day! 
No  deposit  required. 
Exchange  titles  as  often  as  you  like. 

01-226  7836 
TRADE  ONLY  -  PHONE  NOW. 


CHEMISTS3 
DRUGGIST 


Classified  Advertisements 

Post  to  Classified  Advertisements,  Chemist  &  Druggist, 

Benn  Publications  Ltd.,  Sovereign  Way, 

Tonbridge,  Kent  TN9  1RW 

Telephone:  Joanna  Young  0732  364422  Ext.  272 

Copy  date  4pm.  Tuesday  prior  to  publication  date 


ORDER  FORM 


Please  insert  as  below  our  advertisement  under  the  heading 


Please  invoice. 


insertions. 


PLEASE  PRINT 


lame 


Address 


tone 


Date 


Signed 


Typesetting  and  graphics  by  Magset  Ltd „  Sidcup,  Kent,  Printed  by  Riverside  Press  Ltd.,  Whitstable,  Kent  Published  by  BENN  PUBLICATIONS  LTD  ,  Sovereign  Way,  Tonbridge,  Kent  TN9  1RW 

Registered  at  the  Post  Office  as  a  Newspaper  24/20/24s 


for  a  CXTTV/MM-Scan 
Surveillance  Package 


install 
yourself! 


SVS  Package  comprises  1, 
9"monitor  with  built-in  switcher, 
2  cameras  complete  with  lens, 
brackets  and  cables  and  simple 
fitting  instructions. 
48  Hour  Securicor  delivery 
anywhere  in  UK. 


THE  FINEST  NAME  IN  SHOPFITTINGS 


WE  OFFER 

•  30  YEARS 
EXPERIENCE 

•  VERSATILE 
EQUIPMENT 

•  COMPREHENSIVE 
RANGES 


EXPERIENCED 
CONSULTANTS 

QUALIFIED 

INSTALLATION  CREWS 
CASH  RENTAL  OR  H.P. 

FREE  U.K.  MAINLAND 
DELIVERY 


COMPLETE  COUPON  FOR  FURTHER  DETAILS 


Tel: 


ifsf   RURSH(  )PFITTINGS  LTD 


REGENT  HOUSE.  DOCK  ROAD.  BIRKENHEAD. 
MERSEYSIDE  L41  1DG.  TELEPHONE:  051-647  8794 


L 


"SVS  -  Spec.al.sts  in  CCTV  for  all  applications 

FREE  QUOTATIONS  ON  REQUEST 
F    —       -  ".■■ORCREDJT^PPS 


Name  _ 


.91  93  Hiqh  Street  Eilijw.ire  Middlesex 
el  01  951  0466/01  952  8972  Tele 


HAS  7DB 

i  881 79 J 


THE  LOW  COST  OF  THE  TREWAX  WHIRLWIND  NOW 
BRINGS  A  HARD  FLOOR  SCRUBBER/DRIER/POLISHER 
WITHIN  REACH  OF  EVEN  THE  SMALLEST  BUSINESS. 


1  i 


Are  you  one  of  the  many  companies 
trying  to  find  ways  of  reducing  ever- 
increasing  overheads9  Are,  for  example, 
your  cleaning  costs  getting  out  of  hand7 
The  new  Whirlwind  will  not  only 
substantially  reduce  the  cleaning  costs  of 
your  premises,  but  it  is  also  the  only 
machine  in  its  class  that  enables  you  to 
handle  a  whole  range  of  floor  cleaning 
tasks  from  scrubbing  to  drying  to 
polishing. 

How  does  it  work  ? 

The  Whirlwind  is  for  use  on  any  swept 
smooth  floor  and  dispenses  cleaning  fluid 
direct  to  the  brushes. 

Scrubbing,  vacuuming  and  drying 
takes  place  in  one  sweep  of  the 
machine. 

A  selection  of  brushes  allows  you  to 
cope  with  anything  from  quarry  tiles  or 
uneven  floors  to  simple  scarifying 
Change  to  light  pads  and  the  machine 
spray  buffs  or  polishes  to  perfection 
dispensing  a  water/polish  mixture  from 
its  tank,  or  finishing  polish  applied  by  other 
means 
Versatile 

The  Whirlwind  has  a  track  of  only 
32cms  which  makes  it  ideal  for  cleaning 
around  furniture,  into  narrow  aisles  or 


operating  theatres. 

Disinfectant  can  be  dispensed  with 
the  cleaning  fluid  for  efficient  sterilisation 

And  because  the  Whirlwind  is  such  a 
lightweight  it  can  be  operated  with  ease 
by  almost  any  of  your  personnel. 
Find  out  more  about  the  most 
competitively  priced  scrubber/drier/ 
polisher/on  the  market  today. 
Post  coupon  now  for  details. 

Whirlwind 

Trewax  Manufacturing  Limited, 

Unit  1 1 ,  Cradock  Road,  Luton  LU4  OJF. 


Coupon  to  Trewax  Manufacturing  Limited, 
Unit  1 1 ,  Cradock  Road,  Luton  LU4  OJF 

Name 
Address 


Postcode 


Type  of  Business 


Tel  No 


CD6 


ZA 
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because  sales  of  Stick-on  Lilia,  the  pink 
striped  towel,  have  doubled  in  two  years. 

because  a  new  £300,000  magazine 
advertising  campaign  featuring  the  ads 
shown  above  breaks  in  July  -  and  that 
means  sales  will  grow  even  faster. 


U€  t&cfau€&,\  —  because  there's  a  sensational  new 

on-pack  consumer  offer  of  a  £1  Coin  FREE. 

Stocks  available  NOW! 

Wti*t6Pu£l  Stock  and  sell  Stick-on  Lilia  now! 


L 


Ik 


UUaWiite 


Committed  to  Growth 


A  member  of  the  Smith  and  Nephew  Group 


